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It’s actually easy to save money — when you buy 
Series E Savings Bonds through the automatic 
Payroll Savings Plan where you work! You just 
sign an application at your pay office; after that 
your saving is done for you. The Bonds you re- 
ceive will pay you interest at the rate of 3% per 
year, compounded semiannually, when held to 
maturity. And after maturity they go on earning 
10 years more. Join the Plan today. Or invest in 
Savings Bonds regularly where you bank. 


The U.S. Government does not pay for this advertisement. It is donated by this publication in cooperation with the 


Advertising Council and the Magazine Publishers of America. 


His calling card had 
Claws on it 





Lorner KELLY lied about his age and got 
into the army at 15. They sent him West in 
1865, and he stayed. 

He liked the wilderness. Game abounded. 
In Trappers’ Lake, “trout were so thick they 
obscured the bottom.” 

Hostile Indians were also pretty thick. But 
when two tried ambushing him, he killed 


both with his Henry .44. 
He learned Sioux and sign language. 


One day, he visited General Miles, send- 
ing a huge fierce-clawed bear’s paw to Miles 
as his calling card. Miles made him chief 
scout against the Sioux. 

But by 1885, the country was taming 
down, and Yellowstone Kelly left it. 

Two decades later, Teddy Roosevelt 
praised the heroic treasurer of Surigao in 
the Philippines who saved the town from 
outlaws. Name: Luther S. Keily. 

Yellowstone Kelly’s body now rests at 
Kelly Mountain in Montana. But his restless, 
pioneering spirit lives on in the heart of 
today’s America. For it is the trail-blazing 
courage of 165 million people that makes 
America great, and that provides the real 
strength behind one of the world’s finest 
investments: our country’s Savings Bonds. 

Why not guard your security with this 
strength? Invest in U.S. Series E Savings 
Bonds. And hold on to them! 


| Safe as America—U.S. Savings Bonds 
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DuPONT IN FLORIDA . . . PART I 


An exclusive look at the DuPont Empire in Florida, 
what it is, how big it is, and who runs it. TREND 
brings you the most comprehensive analysis ever 
to be made of this huge operation. A complete 
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FLORIDA SEC OFFICE IN FULL SWING : 
; The new Florida Branch of the Securities Exchange 4 
Commission is now in full operation in Miami. 
The branch is the sixth to be instituted in the U. S. w 
and was brought to Florida because of the heavy — 
activity here.in stock and securities. The new et 
: manager explains the operation. 
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last month by ACL’s surprise 
move to drop their legal effort 
to acquire the railroad. Next 
month TREND will bring you 
the background of this climax- 
ing struggle and how a final 
victory for DuPont would effect 
their colossal role in Florida. 


) Issued by Florida Grower Press, Tampa, Fla., Charles G. Mullen, Jr., President Accepted as controlled circulation publication at Tampa. Florida. 








Talk and Predictions 








Miami Business Leaders Told 
To “‘Go Out and Sell” 


“DON’T LISTEN TOO CLOSELY 
to what’s being said about bad busi- 
ness. Go out and sell while others 
are talking,” Arthur H. (Red) Motley, 
publisher of Parade Magazine told 
200 Miami business leaders recently. 

“The money is there,” he told 
those present at the kick-off lunch- 
eon for the city’s “Buy Now” cam- 
paign, “the people are just hesitant. 

“Creating a climate of optimism; 
selling your place of business and its 
services; really telling the people 
what you have to offer and training 
your sales personnel to exploit a 
product will break (the buyer's) re- 
serve,” said Motley. 

“If you laid all the economists end 
to end they'd all point in a different 
direction,” said the U.S. Chamber 
of Commerce director. 

“Businessmen don't have to wait 
for a big national trend. By apply- 
ing good selling practices to your 
own business now, you can supply 
the public's needs and sell while 
others around you sit and wait. 


“TREMENDOUS PUBLIC DAM- 
AGE can be caused, and the very 
lives of our people endangered, by 
strikes which cut off electrical power, 
heat, gas or water,” Senator Holland 
stated in introducing legislation de- 
signed to protect state laws for 
regulation of strikes in utilities serv- 
ing the public. A Supreme Court 
decision some years ago held that 
the Taft-Hartley Federal Labor Law 
had pre-empted the field and that 
state laws were no longer valid. 
Holland’s bill would clearly define 
the right of states with such laws to 
regulate strikes in public utilities. 


DISAGREEING WITH THE 
GOVERNOR on importance to the 
state of the proposed Florida cross- 
state barge canal, Senator Holland 
says, “It’s been my feeling for a long 
time that the canal is of more im- 
portance to national defense and to 
other states than it is to Florida.” 
He said he would not want to sacri- 
fice other port and waterways work 
in the state in order to build the 
canal. Governor Collins claims the 
canal from Palatka to Yankeetown 
would be “a tremendous boon for 
industrial development of the state.” 
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A NATION'S STANDARD OF 
LIVING can be determined by its 
use of paper, states Justice B. K. 
Roberts of the U. S. Supreme Court. 
And U. S. consumption of paper Jast 
year was 42] pounds of paper and 
paper products per capita—five times 
the amount used by any European 
country. Florida’s pulpwood and 
paper industry—in the forefront of 
that industry—provides direct em- 
ployment for 10,000 plant workers 
and 8000 harvesters. In this state 
alone, in 1956, the industry spent 
$48 million in wages and nearly $39 
million for the wood used in its mills, 
for a total of $88 million. As scien- 
tific ingenuity develops more and 
greater uses for pulp and paper, the 
industry will expand in volume and 
payrolls in Florida. 


FROM THE GOVERNOR ON 
DOWN, elected officials in Florida 
can be insured under the state work- 
men’s compensation act, says Atty. 
Gen. Richard W. Ervin. The law 
does not provide for such coverage 
but does not prohibit it. Any elected 
official so covered would be entitled 
to medical expenses if hurt on the 
job, and to salary benefits. Latter 
would probably go to the state, since 
elected officers usually draw full 
salary when hurt or sick. No elected 
officials are covered by such insur- 
ance in Florida now. 


FINEST EXPANSION the Tampa 
area has ever known is predicted by 
State Rep. Sam Gibbons. He cited 
projects either under construction or 
planned for Tampa: $40 million 
worth of breweries, two steel mills, 
$12 million harbor improvements, a 
downtown state office building, over 
$742 million worth of university 
buildings, a $100 million expressway, 
projects in a $20 million city bond 
issue. With abundant land, Gibbons 
says Tampa’s size should outgrow that 
of Miami and Jacksonville. 


“FLORIDIANS ARE FORTU- 
NATE that the current upgrading of 
the state’s economy is expected to 
continue at least for the next five to 
10 years, regardless of the national 
picture,” State Treasurer J. Edwin 
Larson told the Florida State Fire- 
men’s Association. 





~ 


AN IMMEDIATE INJUNCTION 
against the Federal Home Loan 
Board, to prevent establishment of | 
any more branches of savings and 
loan associations in Florida, was 
asked of the state comptroller by 
the Florida Bankers Association. 
Florida’s state chartered banks and | 
savings and loan associations are | 
prohibited by law from establishing 
branches; national banks in Florida 
operate under the same restrictions. 
However, the Association’s resolu- 
tion says that Federal Home Loan 
Board has established 31 savings and 
loan branches in Florida. Bankers 
claim this is a violation of the spirit 
and intent of Florida law. 





CREDIT UNIONS ARE BANK 
COMPETITION, according to a 
Florida Bankers Association resolu- 
tion to state and national banking 
and supervisory authorities. The | 
resolution asks that whatever steps | 
are advisable be taken to assure “our } 
nation that such organizations are 
being properly regulated and super- 
vised and that their activities con- 
form to the limited purposes for 
which they were established.” 


“EVERY BUSINESS IS only one 
generation removed from oblivion— 
unless its story is told each succeed- 
ing generation,” Edgar J. Forio, 
vice president of the Coca-Cola Co. 
told Tampa Rotarians. The minute 
a business is born it has to adopt 
a personality and be prepared to | 
interpret and explain this personal- | 
ity. “The public, not those who } 
operate it, determine whether or not 
a business is to survive,” he said. | 





FLORIDA LEADS THE SOUTH | 
in nuclear development, says Robert 
Y. Patterson, head of the Florida 
Nuclear Development Commission. | 
While importance of Florida’s uran- 
ium has been overrated, this state | 
produces other nuclear materials in 
important quantities, especially zir- 
conium, he states. “We confidently 
expect that our state’s wealth of | 
nuclear raw materials, while not t 
tremendous, will be of mounting 
importance,” Patterson says. 
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... Talk & Predictions 





“THE PUSSYFOOTING AND 
FENCE-STRADDLING policy of 
waiting to see if the economy will 
work itself out of the recession,” is 
dangerous, says former Sen. Claude 
Pepper as he considers re-running 
for the senate against Holland. He 
favors a $5 billion tax reduction to 
reverse the economic downturn. His 
belief is that to free money that 
could be used to create more jobs, 
no one should be taxed more than 
50% of income. He adds that a public 
works program should have been 
ready to use at the first sign of the 
decline. On concluding a state tour 
to determine whether the people are 
satisfied with their representation in 
Washington, he will make a formal 
announcement of his decision to 
re-run for the senate. 


FUEL COSTS IN NUCLEAR 
POWER PRODUCTION are too 
high, but might be reduced through 
government control, according to 
Dr. W. H. Zinn, president of General 
Nuclear Engineering Corporation of 
Dunedin. He says costs are high 
because processes are either under 
private control, or contro] is divided 
between private hands and_ the 
government. Dr. Zinn, former direc- 
tor of Argonne National Laboratory 
at Chicago, was in charge of building 
this nation’s first nuclear reactor. 


BECAUSE TRUCK LEASING 
“thrives” in recession periods, James 
A. Ryder, Jr., president and chair- 
man of Ryder System, Inc., said 
recently he is “awfully confident” 
1958 gross income and profits will 
be ahead of 1957. 

The head of the Miami-based 
firm’s national common carrier and 
truck leasing operation said in reces- 
sion periods firms are reluctant to 
invest in their own trucks and that 
helps rentals. 

Another factor, said Ryder, is that 
most of the freight carried by the 
firm’s two major common carrier 
divisions—Great Southern Trucking 
and TSC Motor Freight—are “pack- 
age” shipments of 500 pounds or less. 

As companies try to cut costs in 
periods of business downturn, said 
Ryder, they cut costs by keeping 
inventories low through quick ship- 
ments of that type. 

He said $600,000 will be spent on 
advertising the system in 1958—twice 
the amount spent in 1957. 


REPEAL DOUBLED INTAN- 
GIBLE TAX RATE, the Florida 
Bankers Association requests of the 
1959 legislature. Bankers claim the 
higher rate will cause many persons 
to withdraw their funds from 
Florida, and change the minds of 
others who had planned to come 
here. Consequent losses to the state 
would be greater than funds gained 
by the doubled rate, claims an 
Association resolution. 


“BUSINESS THROUGHOUT 
THE CARIBBEAN is becoming in- 
creasingly dependent upon regularly 
scheduled cargo service. Increased 
commercial activity plus the forma- 
tion of the British West Indies Fed- 
eration point toward a continued 
growth in trade between that area 
and Florida,” Dorman Sisk, head of 
Miami operating agency of Ameri- 
can Defense Line said. 


INDUSTRY-WIDE SUPPORT of 
an amendment to the Trade Agree- 
ment Act offered by Congressman 
A. S. Herlong is urged by the Florida 
Citrus Commission. This would go 
far toward eliminating discrimina- 
tory practices of foreign nations 
against U. S. citrus and citrus 
products. 

General Manager Homer E. Hooks 
says “We are most sympathetic to 
the amendment which would, in 
effect, prevent foreign nations from 
using U. S. dollars to purchase citrus 
products from countries competing 
with us.” Recently introduced by 
Congressman Herlong, the amend- 
ment to the Act is being studied by 
the House Ways and Means Com- 
mittee of which he is a member. 
Upon favorable action it would be 
introduced as a Committee amend- 
ment to the Act. 

The State Department has already 
indicated opposition to the amend- 
ment. “Without increasing the 
President's authority in negotiations, 
the amendment would introduce in 
United States trade policy an ele- 
ment of special procedure for a 
particular industry or group of in- 
dustries,” William B. Macomber, Jr., 
State Department assistant secretary 
wrote Herlong. “There appears to 
be no justification for giving special 
formal emphasis to one commodity 
group in comparison with others in 
our efforts to obtain the reduction of 
import restrictions which discrimi- 
nate against United States products.” 








BIG 
JOBS 


—SMALL JOBS- 


We do them ALL! 
® 


Florida’s NEWEST 
and FINEST 
Hot-Dip Galvanizing 





Facility... 


28,000 square feet, built and 
equipped by Reeves Fences, Inc. 
With a kettle 14 feet by 41 feet 
deep by 3 feet wide—fired by a gas 
furnace—this most modern hot-dip 
plant can galvanize anything from 
26-foot beams to nuts and bolts. 
And... 
assures you of a flawless job. 


. experienced management 


SOUTHEASTERN 
GALVANIZING 


aj CORP. sc 





Hichway 574 & FauLKensurc Rp. 
Tampa, Florida @ Ph: Tampa 4-5865 
Mailing Address: Bx. 92, Mango, Fla. 





Leon Ponte, Mer. 


formerly with 
HAKE Galvanizing Co., New Orleans 
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Port Everglades Reports $1,000,000 


Net Profit in Port Operation 


BUSINESS IS BOOMING at Port 
Everglades and there is no sign of 
the “recession” which is troubling 
parts of the country, according to 
Harlow Burt, port comptroller. Burt 
predicted that the port will show a 
net profit of $1 million or more at the 
end of the current year. 

Burt’s prediction came during a 
presentation of a financial statement 
to members of the Port Authority. 
He pointed out that the port showed 
a profit of more than $500,000 in 
1957. 

The year-end profit is contingent 
on port business continuing the 
trend it has shown for the first three 
months, Burt said, but he added 
that he “has every reason” to believe 
that it will do so. 

A new passenger facility will be 
built to accommodate passengers 
who will begin arriving in July 
aboard vessels of the Grace Line. 
In addition to Grace liners, Port 
Authority members agreed to pro- 
vide service to the Shaw Brothers 
Shipping Co., who plan to operate 
Caribbean cruises. 


RANKED THIRD IN NATION, 
Tampa handled a total of 6860 cars 
at the port in March, following only 
New York and New Orleans. This 
new rank for export and coastal car- 
loads unloaded was announced re- 
cently by William Gillen, chairman 
of the port development committee 
of the Greater Tampa Chamber of 
Commerce. 


ATLAS SEWING CENTER, INC., 
Miami-based firm with 43 outlets 
throughout the nation, has reported 
it will open a mail-order division 
this month. 

Herbert Kern, company president, 
said the new division will sell eight 
or 10 brand-name products but will 
not compete with the retail division 
in sewing machine and vacuum 
cleaner sales. Atlas also announced 
record sales and earnings for the 
nine months ended Feb. 28. Sales 
were up $1,678,530 and net earnings 
were $1.03 a share compared with $1 
per share last year. 
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IN THE BUILDING CON- 
STRUCTION INDUSTRY, about 


690 workers on Florida’s west coast 
are to get pay raises under new wage 
agreements. Of these, 450 members 
of the International Union of Oper- 
ating Engineers in 19 West Coast 
counties get raises from $3.15 an 
hour to $3.55 over a two-year period. 
Glaziers from the Brotherhood of 
Painters, Decorators and _ Paper- 
hangers of America in Lakeland, 
Tampa, St. Petersburg and Clear- 
water get raises of 25 cents an hour 
from the current $2.45. Resilient 
floor layers from Carpenters Union 
in Hernando, Hillsborough, Pasco, 
Pinellas and Polk counties get 47% 
cents an hour to $2.924% by 1960. 


MINIMUM SALARIES required 
to exempt executive, administrative 
and professional employees from the 
Fair Labor Standards Act would be 
increased under a proposal by the 
U. S. Labor Dept.’s Wage and Hour 
and Public Contracts Divisions. Only 
changes proposed would increase 
salary requirements necessary for 
these employees to be considered 
exempt: 

(1) Executive employees increased 
from $55 to $80 a week on salary 
basis. (2) Administrative and pro- 
fessional employees increased from 
$75 to $95 a week on salary or fee 
basis. (3) “Special. proviso” em- 
ployees increased from $100 to $125 
a week. These are employees who 
meet salary requirements but do not 
meet other texts of the regulations. 


THE FLORIDA CITRUS INDUS- 
TRY will be represented for the first 
time at the International Congress 
of Citrus Growers which meets in 
Cantania, Italy, in September. 

Alfred LaRocque, one of the 
Florida Citrus Commission’s foreign 
representatives, will present his 
credentials at the Fifth Congress, 
long considered one of the most im- 
portant gatherings of citrus growers 
in the world. 

The Commission has been step- 
ping up activities in free Europe in 
an attempt to develop wider markets 
for Florida citrus exporters. 


THE SUPREME COURT ast 
month directed the Florida Railroad 
and Public Utilities Commission io 
revise its order exempting from state 
regulations trucks which are engaged 
in commercial hauling of sand, phos- 
phatic sand, dolomite, clay and 
crushed rock. : 


F 


ae 


oe 


The Supreme Court said only dolo- 


mite of these products qualified 
under the exemption provisions of 
the state regulatory law. Dolomite 
is exempt only when trucks hauling 
it are used exclusively to take it from 
the place where it is mined to the 
consumer or grower. 

The commission’s order exempting 
these products was challenged by 
the Atlantic Coast Line Railroad and 
the Seaboard Air Line Railroad. 


AIR) CONTROL PRODUCTS. 
INC., window and jalousie manv- 
facturing firm in Miami, announced 
purchase of two dairy products firms 
and plans to operate them as wholly- 
owned subsidiaries. 

Allied Dairy Products, Inc., and 
Associated Food Products, _ Inc. 
Miami firms which together do a 


$3 million yearly volume, were 
bought through an exchange of 
stock. 


H. A. Keller, Air Control presi- 
dent, said that plans have been 
formulated for expansion in the 
distribution of the firms’ products 
throughout the entire state, and he 
added that it is contemplated some 
additional dairy lines will be added. 


AFTER SEVENTEEN YEARS in 
the New York metropolitan area, 
Island Equipment Corporation is 
moving its general offices and manu- 
facturing facilities from Long Island 
City to Hialeah this month. This 
change places Island in the unique 
position of being the only major 
conveyor manufacturer in Florida. 
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THE AWARD OF HONOR, high- | 


est recognition bestowed by _ the 
National Safety Council, has been 
presented to the Chemstrand Corpo- 
ration’s nylon plant in Pensacola for 
its “outstanding safety performance 
in 1957.” 


— 


+ 





ast 
vad 

wo 
ate 
re 
|OS- 
ind 


)lo- 
ied 

of 
ite 
ing 
om 
the 





ing 
by | 


ind 


TS, | 


nu- 


ced 
rms 


lly- 
and 


da 
ere 


of 


esi- 
een 
the 
icts 

he 
yme 


led. 


> in 
rea, 


nu- 
and 
This 
que 
ajor 


la. 


igh- 
the 
een 
(po- 
for 
nce 


OR a 


Se 


...Inside the State 





INTERNATIONAL BREWER- 
IES, INC. shareholders authorized 
an increase in the number of com- 
mon shares to 1,500,000 from 600,000 
at the annual meeting. 

Bruce Berckmans, chairman and 
president, said the increase will per- 
mit further acquisitions in accord 
with the company’s policy of con- 
tinued expansion. International's 
brewery in Tampa produces Silver 
Bar beer. 


ANNOUNCED LAST MONTH, 
Maule Industries, Inc., has increased 
its prices of concrete and concrete 
block. This reverses a trend of price 
decreases over the past several 
months by the concrete products 
manufacturer. 

Concrete prices go up 1.10 a cubic 
yard and concrete block will be in- 
creased one cent per block, a com- 
pany official said. The official 
attributed the price rise “to a firming 
in the competitive situation.” 


NEW PLANTS or major expan- 
sions of existing ones .in Florida 
totaled 853 during 1957. They cre- 
ated more than 25,000 new jobs and 
swelled the state’s industrial em- 
ployment by 15 per cent, the State 
Development Commission stated. 

Florida led the South and ranked 
among the top states of the union in 
industrial expansion during the year, 
said the commission. 

Twenty of the 21 standard indus- 
trial classifications were represented 
in the growth, with only ordnance 
being absent, and 55 of the state’s 
67 counties got one or more of the 
new plants. 


FLORIDA WATER PROJECTS 
from the bill President Eisenhower 
recently recommended for approval 
are: 

Intracoastal waterway, Jackson- 
ville to Miami (maintenance only); 
Port Everglades harbor, $6,683,000; 
Escambia River, $61,000. 

Beach erosion: Palm 
County, $222,500. 

Basin authorizations: Central and 
Southern Florida, $40 million. 

Eisenhower is also willing to 
approve 18 other projects if Con- 
gress will make modifications recom- 
mended by the administration. Value 
of these is $204,705,600. 


Beach 


GROUND RULES FOR HEAR- 
INGS on the proposed establishment 
of a transcontinental airline route 
from Florida to California via Texas 
points has been tentatively set up by 
a Civil Aeronautics Board examiner. 

CAB examiner Edward T. Stodola 
said hearings likely would not start 
before next Jan. 1. At a pre-hearing 
conference with interested parties he 
fixed Houston as the scene for the 
opening of the hearings, to be fol- 
lowed by sessions in Los Angeles 
and then Miami at which the public 
may testify. The hearings will be 
concluded in Washington. 


SEVEN MAJOR PHOSPHATE 
COMPANIES have retained an in- 
dependent research organization to 
study air pollution in Polk County 
and Eastern Hillsborough. 

The organization, Resources Re- 
search, Inc., headed by Dr. Louis 
C. McCabe, is opening a Lakeland 
laboratory and is expected to employ 
12 research scientists and tech- 
nicians. J. H. Hansbrough, Tampa 
attorney and one of the group repre- 
senting the phosphate companies, 
said the research was being under- 
taken to determine the facts on air 
pollution in relation to a suit brought 
against the phosphate companies. 

Seven of the phosphate companies 
were sued last year by Doyle M. 
Acree, Fort Meade area cattleman, 
for $500,000 damages allegedly 
caused by fumes and waste from 
the phosphate plants. 

Heading the Lakeland research 
operation will be Eugene H. Krac- 
kow who said the work of assembling 
preliminary data began last April 1. 

Work at the laboratory will not 
be confined to air pollution studies. 
Officials of the research firm said a 
project would be undertaken for 
the U. S. Department of Interior in 
converting salt water to fresh water. 
This would be done by what they 
said was a new approach, a method 
using living organisms to take the 
salt out of the water. 

Phosphate companies represented 
by the attorneys employing Dr. Mc- 
Cabe are Armour, Coronet division 
of Smith C. Douglass Co., Davison 
Chemical, F. S$. Royster Guano Co., 
International Minerals and Chemical 
Corp., Swift and Co., and Virginia- 
Carolina Chemical Corp. 


PLANS HAVE BEEN AN- 
NOUNCED by the Grand Island 
Citrus Co-Operative to construct a 
$1,250,000 concentrate plant in 
Umatilla. 

Pres. R. D. Flippo, Eustis, said the 
plans call for a complete concentrate 
plant with a feed mill and cold 
storage warehouse. The new facili- 
ties will make it possible for the co- 
operative to accept a limited number 
of additional members with high 
quality fruit from its waiting list. 

“Construction of the plant here 
also will result in a tremendous sav- 
ing to our members due to the 
shorter haul to the plant,” Flippo 
said. 

Production is anticipated about 
Dec. 1. 


FINAL DECISION will be made 
by the Johnson & Johnson Co. exec- 
utive committee in September on the 
selection of a Sanford plant site for 
their subsidiary, Autograf Brush & 
Plastics Co. 

A reliable source said that Sanford 
has been selected for the 200,000 
sq. ft. plant which would employ 500 
to 600 persons. However, Johnson & 
Johnson General Manager S. A. 
Beckman said, “We have not yet 
decided whether we are going io 
move,” and added that other sites 
were being considered. 

A syndicate of Sanford people has 
been reported to have optioned 80 
acres on Lake Monroe for the Auto- 
graf plant. 


FLORIDA LEARNED ABOUT 
its economically important pulp and 
paper industry in state wide observ- 
ance in April. Vital statistics: In 
1956 the industry spent $48 million 
in wages to employes and another 
$39 million for wood used in its 
mills. The industry employs more 
than 10,000 people in Florida mills 
and provides jobs for nearly 8,000 
more. Cut in 1956 some two million 
cords of pulpwood compared with 
about half million in 1°39. 


EXPENDITURE OF $325,000 to 
promote processed citrus products 
July 1 through October has been 
approved by the Florida Citrus 
Commission. No provision is set yet 
for fresh citrus. Funds come from 
a tax on each box of fruit. 
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General Cable 


meets the challenge 


of FLORIDA 


Ues, it’s a challenge to a manufacturer when a state continues to 
grow as rapidly as Florida; but General Cable met the challenge 
and has kept pace with it. Greatly expanded manufacturing facili- 
ties in General Cable’s Tampa plant are producing electrical wires 
and cables to meet the demands of Florida’s growing utility, tele- 
phone and construction companies. 








In addition, General Cable has strategically located Sales Offices 
and Distributing Centers in Jacksonville, Miami and Tampa, with 
complete stocks available for prompt delivery throughout the state. 


General Cable Quality Products 

made in Florida: 

e Paper Insulated Lead Covered 
Telephone Cable 

¢ Thermoplastic Building Wire 

e Bare Aluminum, Bare ACSR, 
Copper and Aluminum 
Weatherproof Wire 

e Copper and Aluminum 
Service Drop Cables 


GENERAL CABLE CORPORATION 
420 Lexington Avenue, New York 17, New York 
Offices and Distributing Centers Coast-to-Coast 


for quality and service... specity GENERAL oe CABLE 
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... Inside the State 





FLORIDA TANNERIES will soon 
be competing for the high quality 
shoe leather market, predicted 
George Longo, president of Capital 
Shoe Co., which is starting limited 
manufacturing operations in Chip. | 
ley. The company launched a train. 
ing program there last week. 

Longo noted that Florida grows | 
a lot of cattle and now has a home 
market for properly tanned leather. 
“As matters now stand,” he added, 
“we get our leather from New Eng- 
land tanneries,” he explained. 


re OT 


THE 4 MILLION DOLLAR 
MARK was passed on Jan. 1, 1958 as 
deposits in all commercial banks in 
Florida doubled the 1951 figure and 
were 11 per cent above 1957, re- f 
ported the Florida State Chamber of | 
Commerce. ; 

Generally, about 18 per cent of the 
total is in time deposits and govern- 
ment and inter-bank transactions 
account for around a quarter of the 
figure, the chamber said. 


o~ 


”- 


THE BUCKEYE CELLULOSE 
PLANT at Foley will shut down 18 
days instead of the usual 10 this / 
month for maintenance. 

The management said that the 
longer maintenance period was due | 
to an unusually heavy maintenance | 
program, however, instead of the 
national business slowdown. 

Production workers will take vaca- 
tions during the shutdown period. 
More than 2000 are employed at the 
plant. 


el 


—~ 


PERMACHEM CORPORATION 
of West Palm Beach has licensed a 
chemical which shows no harmful 
effects on human skin and remains 
potent against mildew despite re- | 
peated laundering and dry cleaning. 

The chemical, Permachem, is 
licensed to the Celanese Corp. of | 
America which recently announced 
that it had developed a_bacteria- 
resistant synthetic yarn for lingerie, 
other apparel, carpeting and home 
furnishings. 

The company’s laboratories in 
Charlotte, N. C. said an efficient 
process had been found for putting 
the anti-bacteria chemical into ace- 
tate, rayon and other yarns. 

Permachem was described as a | 
metallic organic compound. 
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PART I 


DuPont 
in 
tlorida 


Money, Pinetrees, Banks and Tenacity 


By Harris H. Mullen 


I. was just a little over 30 years ago that Alfred Irenee 
duPont and his wife, Jessie, rented a room in the old 
Mason Hotel in Jacksonville. The air was fast run- 
ning out of the Florida boom. Alfred had $34,000,000 
in his pocket and he was itching to put it and his talents 
to work. It was 1926. 

In the less than nine years before his death in 1935 
Alfred duPont’s energy and money had started an 
industrial and banking dynasty in Florida that today 
easily wields that state’s largest single economic 
influence. 

It should be mentioned at the beginning that duPont 
did not “stumble” into his fortunes in Florida. His 
move to Florida was purposeful. He worked fervently 
for the things he attained. Two important conditions 
fired him on. First, he was irked at his cousins in the 
big powder company in Wilmington, Delaware, where 
he had resigned active participation and anxious to run 
his own show. Secondly, and probably more important, 
he would have a chance to put some of his social 
reform theories to work. He looked upon himself, and 





not without some justification, as a man capable of 
bringing extensive economic betterment to a_ state 
ravaged by financial collapse in some areas and stag- 
nant and forgotten in others. Despite duPont’s theories 
or ideals, however, he could hardly have arrived in 
Florida at a better time. And it didn’t take him long 
to recognize it. 

He came when most Floridians were delighted to 
see the color of his money, because he was bringing 
financial power into a state that was desperately try- 
ing to cheer up its trembling financial situation. Un- 
fortunately, even duPont couldn't keep the bubble from 
bursting. But the chaotic years that plagued Florida 
were made to order for men of stout stuff like Alfred 
duPont and his associates. 

Never moving with fanfare, the estate of Alfred 
duPont is nonetheless very much alive today and more 
powerful than ever. It is still run from the same high 
floor in the Barnett Bank Building, just as it was dur- 
ing duPont’s life. The leader is 70-year-old Edward 
Ball, Alfred duPont’s brother-in-law, who went the 
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DuPont... 


whole fight with duPont in Florida, and who, even 
prior to duPont’s death, was virtually a partner in the 
operation. Ball had worked for duPont three years 
before either came to Florida and he was the spear- 
head of project development when he got here. It was 
Ball who traveled Northwest Florida in a Chevrolet 
flivver hand picking the thousands of acres duPont 
bought. 

DuPont had known Ed Ball as a child in Virginia. 
At 13 Ball quit school to work. At nights Ball and a 
cousin guarded Ball’s father’s oyster beds in the 
Chesapeake against “pirates.” When the family moved 
to California, Ball clerked in a hardware store, pros- 
pected for semi-precious stones, ran a grocery, and 
became a salesman of cash registers, furniture, auto- 
mobiles, and lawbooks. 

This is the man who today guards the duPont empire 
in Florida. Historians say Ball and duPont “hit it off 
together.” Ball’s job through the years took him on 
many travels. He knows hundreds of Floridians and 
can call them by name. His knowledge of Florida and 
its people was much broader than Alfred duPont’s, 
because duPont did not work in the public scene. 


Starts Banks 

DuPont bought banks, land, bonds, buildings. Most 
of these negotiations were handled by Ball. One of 
the most spectacular feats was the acquisition and 
establishment of a bank group that now numbers 28 
banks with deposits of better than half a billion dollars. 
Banks were one of duPont’s first interests. When he 
got to Jacksonville he bought shares in each of the 
three leading banks there: the Atlantic National, the 
Barnett National, and the Florida National. He had 
Ed Ball make an investigation as to which one would 
be easiest to acquire. 


AS ED BALL SEES HIS 
Florida National Bank of 
Jacksonville from his 
offices high up in the 
Barnett National Build- 
ing there. These offices 
on the 15th floor were 
the original offices 
selected by Alfred du- 
Pont over 30 years ago. 
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Although the other two banks were believed to be 
stronger then, Ball discovered that the Florida National 
would be the one to gain control of because its stock 
was fairly scattered. The other banks were tightly held, 
After a year of quiet buying duPont obtained operating 
control of the Florida National Bank of Jacksonville. 
This bank today has deposits of $167,000,000. When 
Alfred duPont first got control of it in the fall of 1927 
it had deposits of about $15,000,000. Ball was made 
a director but duPont stayed off the board entirely. 

As a matter of fact duPont took a behind the scenes 
position in respect to all his banks with two notable 
exceptions. In 1930 Arthur F. Perry suddenly resigned 
as president of the Florida National Bank of Jacksonville 
to become an officer of the Barnett National. This was 
a time of grave concern for banks and they were failing 
all over the country. At the request of the officers 
duPont stepped in as president and deposits rose against 
a national decline. 


Liked Miami 

The second exception was duPont's keen interest in 
the Florida National Bank and Trust Co. of Miami 
which he started in the summer of 1931. When duPont 
came to Miami it was probably at its lowest ebb of the 
Florida depression. He was hailed with joy. Edward 
C. Rompf, president of the First National, placed 
advertisements in the newspapers welcoming him. 
Alfred duPont was the first chairman of the board of 
the Miami bank. The first day’s deposits totaled 
$882,892.61, which set a record for the state. 

The 28 Florida National Group of Banks is the 
largest bank group South of Philadelphia. DuPont kept 
seven of them, including the Jacksonville, Miami, and 
St. Petersburg banks, open during the feverish early 
30’s when banks were closing in Florida by the dozens. 
This was probably his greatest single contribution to 
Florida during his lifetime. 
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The group has grown at a rate of about a bank a 
year and deposits continue to climb. But DuPont 
banks as a group or individually in most cases have not 
increased their deposits as rapidly as independent 
banks. In some instances their banks have decreased in 
deposits. While all Florida banks rose 24 per cent in 
deposits between 1955 and 1957 DuPont banks rose 
14 percent. The Jacksonville bank is nip and tuck for 
deposit honor with the Atlantic National Bank and 
the Pensacola bank is tops of the three banks there. 
Most other Florida National Banks with established 
competition rank second or third. The closest thing to 
a competitor, groupwise, to DuPont is the Atlantic 
National Banks with competing banks in four im- 
portant cities served by Florida National Banks. 
Atlantic National banks had deposits of $307,134,000 
at the close of last year reflecting a 12.2 per cent growth 
in the past two years. Atlantic National Banks in 
Gainesville, Daytona Beach, and West Palm Beach 
exceed DuPont banks there in deposits. 

Florida National Banks have been aggressive in 





setting up “charge plans” in six of their principal cities 
served. 

This is a system whereby depositors can charge 
at specified stores and pay all their bills through their 
bank account. 

Florida National Banks have a reputation for making 
money and for being, as the late Barron Collier put 
it, “Liquid as the lakes.” In 1953 the bank at Jackson- 
ville paid a 2334 percent stock dividend, almost un- 
heard of among banks. 


Lost Out in Tampa 

Tampa is notably the only sizeable city in Florida 
without a DuPont bank. After the Citizens Bank failed 
in the summer of 1929 duPont leased the building and 
applied for a national charter. After waiting several 
months for action by the Comptroller of the Currency 
in Washington, Ed Ball went to see him. J. W. Pole, 
the comptroller, told Ball that in fairness to the two 
banks that had survived, he could not grant the charter. 
Alfred duPont agreed. 

“We sort of gave up the notion after that,” Ball 
told a Tampa reporter. 

It is the general policy of the Comptroller of Cur- 
rency to decline issuing charters where adequate 
banking facilities exist and from this same standpoint 
it seems unlikely that a DuPont bank will appear in 


Tampa anytime soon. 

The Florida DuPont interests are frequently con- 
fused with E. I. duPont de Nemours, Inc. Actually this 
company is located in consequence in only two places 
in Florida, with plants at Starke and Jacksonville, for 
the purpose of mining rare metals. The Estate, how- 
ever, is a huge stockholder in this company. 

This was the company that Alfred duPont saved for 
the duPont family at the turn of the century when 
his elders, upset by the death of the president, were 
about to sell it to a competitor. Alfred, a minor stock- 
holder then, talked his kinsmen into allowing him to 
buy the company on credit. He then called in his 
cousins Pierre and Coleman. 


Huge Stockholders 
When Alfred broke with Coleman and Pierre it was 
this stock that financed his operations. How much of 
this stock if any, he cashed in, is not known, but the 
Estate interests today own nearly $200,000,000 worth 
on today’s market. 


“WE PLAN TO BUILD A building there 
someday,” Ball says of the choice block of 
land owned by DuPont opposite the 
George Washington Hotel in Jacksonville. 
Ball says they are not in a hurry to build 
while the popular speculation is that he 
is waiting to see how tall the new 
Atlantic Coast Line headquarters build- 
ing will be before he releases his own 
plans. “If the ACL builds a fifteen-story 
building, Ed Ball will build a twenty-story 
building,” one Jacksonville observer said. 


Most Floridians associate the DuPont Estate en- 
tirely with Florida based holdings. Actually the Estate 
is one of America’s biggest individual stockholders in 
a national company with its 764,280 shares of E. I. 
duPont de Nemours & Company common stock. When 
the Estate revealed their holdings in detail two years 
ago this stock alone was worth $158,874,705 and did 
not include that stock held by St. Joe Paper Co. On 
today’s market it would be off only 10 per cent or so, 
the duPont Company quotation having slipped from 
207 then to about 180 now. 


Control Other Corporations 


Other than the St. Joe Paper Company and _ its 
affiliates and the Florida National Banks, the DuPont 
Estate holds four other corporates with control in all. 
These are: 

Silver Glen Springs Company. Owned completely 
by the Estate this company owns about 550 acres of 
unimproved property in Lake and Marion County. 

Jacksonville Properties, Inc. Conducts a general 
insurance and real estate business in Jacksonville and 
owns unimproved lots in Jacksonville, Gainesville, and 


Eau Gallie. 
Florida National Realty Company. Owns land and 
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PORT ST. JO 
$3,211,281 


DuPont BANKS 


DEPOSITS 


OVER $50,000,000 


$ 10,000,000 — $50,000,000 


$ 1,000,000 — $ 10,000,000 


Combined Statement 
Florida National Group of Banks 
MARCH 4, 1958 $534,550,821.57 


buildings occupied by the Florida National Banks at 
Arlington, Belle Glade and Perry and miscellaneous lots 
in Cora! Gables, Gainesville, Madison, and Vero Beach 
acquired for bank sites. 


Florida Safety Deposit Company. In the safety 
deposit business in conjunction with several Florida 
National Banks. 


St. Joe Worth $150,000,000 


The St. Joe Paper Company means many things 
to many people. Many mistakenly believe all of the 
DuPont properties and securities are buried in this giant 
paper making company. Actually only about half of 
the DuPont wealth is tied up in St. Joe. The St. Joe 
company and all its affiliates, land, equipment, and 
securities are worth in the neighborhood of $150,000,000, 
about half in securities and half in real property. 

According to the Estate, which gave a full account- 
ing of its holdings before the Interstate Commerce 
Commission, about half of this wealth comes from 
194,000 shares of E. I. duPont de Nemours common 
stock then worth $40,328,000 at market value and bonds 
of the Florida East Coast Railway pegged at $30,847,000. 

The St. Joe, to be sure, is a whale of a company 
owning something less than 1,000,000 acres of piney 
woodsland which has over 800 miles of firebreaks and 
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ST. PETERSBURG 


FERNANDINA BEACI! 
$5,210,796 


$4,699,139 


JACKSONVILLE 


$4,334,440 


DAYTONA BEACH 
$18,780,701 


VERO BEACH 
$2,418,300 


FT. PIERCE 
$5,926,292 


$52,350,574 


WEST 
PALM 


BEACH 
$21,906,309 


MIAMI 
$85,347,270 


CORAL GABLES 
$19,623,581 


me 


KEY WEST i 


$11,549,525 


takes more than 100 men just to oversee. It keeps 1200 
people at the plant to keep its hungry Kraft producing 
machines fed. It takes 100 pulpwood cars of the 
Apalachicola Northern railroad day in and day out 
to bring the logs into the company yard. Big ocean 
going freighters come in the deepwater port right up 
to the St. Joe’s door and load the huge paper rolls. 

By constant reforestation the St. Joe officials hope 
to create a perpetual supply of pulp to the company. 
St. Joe still buys pulp wood from others. Five million 
slashpine seedlings are always under cultivation by 
R. C. Brent, Jr.'s Woodlands Division. 

Among its other rambling holdings are two box 
making plants, one in Hackensack, N. J. and one in 
Houston, Texas. The Houston plant is a modern 
$1,750,000 installation that just opened last month re- 
placing the previous plant destroyed by fire. 

The company just last month also took over 
managerial activities at a paper and board mill in 
Waterford, Ireland in order to participate in the foreign 
market. The plant employs 400 people. 

No writer or historian can write the history and 
activity of DuPont in Florida without weaving Ed Ball 
in the picture. 

Ed Ball has a number of likes and dislikes to put 
it mildly. Tops on his hit parade of dislikes are probably 
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7.71 duPont Assets & Investments 





INVESTMENTS AND PRESENT MARKET VALUE OF du Pont Testamentary ee | and Affiliates 
Exhibits 620, 717; 718, 733, 734, 736, 738, 740, 788 
Exhibit 8b, Page 2 and 19'to application’ in F. D. io. ,300 





















































, Ownership of Trust Ownership of Affiliates 
INVESTMENT 
4 City Plots Rural Tracts |Lands & 
Per Build- Total Nei 
‘ Cent No. Sq. Ft.| No. Acres | ings Assets | Worth 
(000) (000) (000) (000) (000) 
1 IN CORPORATE AFFILIATES | 
A 2 Silver Glen Springs Co. 100.00 l - - -| $ 47 | $ 163/;$ 161 
; 3 Jacksonville Properties Inc. 77.86 Several NA 2 67 1,635 101 
4 Florida Safety Deposit 74.79 ' 
5 Florida National Realty 100.00 6 258 1} -| 1,491 400 239 
6 FLORIDA NATIONAL BANKS, COMBINED 45| 13,677 8 | ~ 5,607 | 565,302 | 35,551 
j 7 Jacksonville 38.87 10} 13,168 1 - 490 | 192,931 | 11,806 
8 Miami 86.89 2 68 - - 2,417 90 ,734 7,953 
} 9 St. Petersburg 63.44 1 6 ~ - 346 | 53,573 | 2,506 
10 Or lando 66.40 2 14 1 7 256 31,824; 2,001 
: ll Coral Gables 62.41 1 18 - - 105 ae aoe | 810 
' 12 West Palm Beach 69.10 1 ll ~ - 511 20 ,239 1,118 
13 Daytona Beach 50.84 3 28 -! - 142 | 19,792| 1,010 
, 14 Lake land 66.82 2 14 - - 230 17,352 | 1,015 
15 Key West 59.20 3 125 | 3 - 183 17,216 | 818 
16 Bartow 71.05 1 13 | ~ 7 130 13 "610 703 
. Ww Gainesville 85.13 1 10 | 3 - 46 | 8,647 709 
18 Ocala 65.07 l 3} ~ 73 7,518 | 580 
i 19 Fernandina Beach 87.50 2 50 | - - 22 6,495 458 
20 Fort Pierce 60.00 1 19 | - - 68 | 5,968; 233 
' 21 De land 61.25 2 12° - af 41 5,310 | 197 
22 Perry 60.70 1 5} - =] 101 5,130 | 226 
23 Starke 37.60 1 3 | - -| 13 3,903 307 
' 24 Belle Glade 54.75 1 23 | - - 102 3,795 224 
25 Pensacola 59.73 5 57 | ~ o| 212 28,057 1,916 
26 Port St. Joe 80.00 ~ -| - -| 20 | 3,184 192 
t 27 Madison 62.00 l 6) - -| 15 | 3,058 232 
} 28 Chipley 63.60 2 17] ~ - 16; 2,921 210 
29 Arlington 70.00 am » e -| 42 | 2,282 235 
F 0 Bushne 58.00 1 5 ~ - 19 | 1,515 92 
F 31 ST. JOE PAPER CO. 75.02 962 2,290 | 39 977 40 ,003*| 53 "223 33 , 272 
i 32 AFF ILIATES | 
ES 33 Appalachicola Northern 100.00 | 
34 Edvards Wartmann 100.00 | 
35 Florida Fibre Box 100.00 | | 
) 36 New England Container 50.00 | 
| 37 Port St. Joe Dock etc.Co. 100.00) 
38 St. Joseph Land & etc.Co. 100,00) 
39 St. Joseph T & T Co. 100.00, | } | 
40 Reynolds Bros. Lumber 100.00 | | | 
41 OTHER INVESTMENTS | 
I 42 E.D. duPont de Nemours | | 
43 Florida East Cost Bonds } 
' 44 Mercantile Safe Deposit \ 
. & Trust | } 
M) ‘ 45 — Bonds | 
P 46 . S. Treasury Note | | 
ng 47 IN NON AFFILIATES | | 
he 48 Florida East Coast Bonds | 
, 49 Government Obligations | 
ut 50 E.1. DuPont de Nemours Stock | 
an ; 51 General Motors Corporation 
1p 52 Real Estate - Nemours | | j 
I i 53 Sundry Stocks & Notes | 
i 54 Miscellaneous Real Estate 
. 55 Cash on Deposit | 
pe Ss Se ee SS a So 








on 


ly. | 56 GRAND TOTAL # 
by 


- Book Cost the Estimated Present Value $56,690,000 of which $9,973,000 is in Counties served on Florida 
East Coast - Exhibit 790. 
# - Excludes Lines 7 to 30 inc., which arc included in Line 6 and Lines 33-46 inc., which are included in Line 31. 
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When DuPont presented an itemized listing of all their prop- 





er erties before the Interstate Commerce Commission they 

: (DuPont) estimated the market value of their interests at 

in $277,863,000. The market value of the 958,280 shares of 

on E. |. duPont de Nemours owned by the Estate and St. Joe 

} 9 9 Paper Company then totaled $199,202,455. The Estate showed 

i | a majority of stock ownership in all Florida National Banks 
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except those at Jacksonville and Starke 
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the New Dealers and Bureaucrats. 


Claude Pepper Feud 

His feud with Claude Pepper, who pops up periodic- 
ally in opposition to the DuPont's effort to gain control 
of the Florida East Coast Railway, is historic. Ball once 
told Pepper that if he ran for Senator again he and 
others would personally see that he was beaten so badly 
that his defeat by George Smathers would seem like a 
“victory.” 

Of the things Ball likes two of his favorites are 
probably well seasoned Kentucky bourbon and a close 
trade. The latter probably gives him more of a kick. 
“Ed just plain loves to hassle,” one of his friends puts it. 

“I am a partisan by nature,” Ball says. “I just have 
to take one side or the other to have any interest in 
anything.” 

The record will show that when it comes to trading 
there could hardly be a peer to Ed Ball. He will get 
down and grapple for a tenth of a per cent interest 
with the enthusiasm of an Irish fishmonger. His 
record for buying bonds and real estate at a time when 
no one else wanted them which later turned into bon- 
anzas is well known. Put in this category the bonds 
of the Florida East Coast railroad, Union Terminal 
Warehouse, Jacksonville, much rural Florida acreage, 
the Edgewater Gulf Hotel, Biloxi, Miss., the LaConcha 
Hotel, Key West, and many others. 


In Charity’s Behalf 

The hotels Ball bought for himself. He also bought 
other highly potentially valuable properties for him- 
self such as Wakulla Springs in Tallahassee, but most 
of the time he is dickering on behalf of the Estate. 
Oddly enough this places him in the capacity of a man 
bargaining in charity's behalf because someday the 
14 
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ST. JOE PAPER COMPANY from the air looks like 
this. It shows the proximity of the company to Port 
St. Joe’s deep water channel. Big ships come right 
up to the company’s doorsteps to load and unload. 


DuPont Estate and the major part of the companies 
it controls will go to charity. Few think of Ball in this 
light when he is in action. It is Ball’s deft sense of 
value that has made the DuPont Estate rise million 
by million over the more than 20 years he has been 
in command. 

“Banking is a cinch,” Ed Ball once said. “Now, a 
drug store — that takes some running.” 

He told TREND Florida will be over 12 million 
in population by 1990 and be among the top “half 
dozen’ most populated states in the U. S. He said 
Florida’s industrial development by then would _ be 
“tremendous.” 

“Can't anybody prove I'm wrong either, because | 
wont be around then,” he added. “Eisenhower pre- 
dicted in February that the upturn in the economy 
would come around in March. I’m not going to get 
caught in that kind of prediction.” 

A lot of Ed Ball’s bets and predictions come 
through, but he admits to two serious mistakes in his 
career in Florida. 


“Two Serious Mistakes” 


“I made two serious mistakes. When land and 
property was very low in the 20’s and 30's I didnt 
realize just how low it was. I should have bought 
more.” 

“My second mistake was selling Florida acreage.” 
(He admitted he hadn't repeated this mistake lately.) 
“I sold, for instance, 190,000 acres in North Fiorida 
to the U. S. Bureau of Forestry in about 1933 for around 
$3 an acre. That same land today would bring $40. 
Ball attested that he had not missed “all” the oppor- 
tunities in those days. 

The writer reminded Ball that DuPont is sometimes 
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Directors of The 


Mighty St. Joe Paper Company 


MRS. ALFRED I. DU PONT, chairman of the board, despite her age (74) takes an active interest 
in company as well as charitable activities. She is a trustee of the Estate and also a director 
of the Florida National Bank of Jacksonville. Has an office in downtown Jacksonville and lives 
at the estate at Epping Forest, Jacksonville. 


EDWARD BALL, chairman of the executive committee, leader in all matters of St. Joe and the 
Estate. A trustee of the Estate and director of DuPont banks at Jacksonville, Miami, and Orlando. 
Has vast personal holdings. Is Mrs. duPont’s brother. He is 70. Office in Jacksonville and 
home in Tallahassee. 


ELBERT DENT, director, son-in-law of the late Alfred I. duPont, who lives in Wilmington, Dela- 
ware. Although living outside the state Dent takes a fairly active part in the DuPont affairs. 
He is not a director of any of the banks. With Ball and Mrs. duPont he rounds out the trus- 
teeship of the estate which by nature of being the youngest places him in a strategic position. 


ROGER L. MAIN, President, the dynamic former FBI agent whose efficiency investigating a case 
so pleased Ed Ball and the duPonts that they hired him in 1935, a few months before duPont’s 
death. Main is secretary of the Estate and occupies the key administrative spot under Ball. He 
is president and chairman of the board of the Florida National Bank at Jacksonville and the 
Florida National Bank and Trust Company, West Palm Beach. Next to Ball he is definitely the 
top administrative figure in DuPont business operations. Lives in Jacksonville. 


DR. FRANCIS P. GAINES, director, president of Washington and Lee University, Lexington, 
Virginia. An alternate trustee of the Estate. A long time friend of Ball and Mrs. duPont. Uni- 
versity is one of Mrs. duPont’s philanthropic interests. 


WILLIAM B. MILLS, vice president, was recently admitted to the board. Active in financial and 
labor matters. Works closely with top management and widely acquainted with overall oper- 
ation. A director of the Florida National and the Florida Northside Bank, Jacksonville. Lives 
in Jacksonville. 


WILLIAM T. EDWARDS, director, retired, and living in Sarasota. Edwards is one of the original 
members of duPont’s team. Was extremely active with the St. Joe mill and other companies 
and an important cog in DuPont's tax and road efforts. 


HARRY H. SAUNDERS, senior active vice president at the mil! and handles administrative mat- 
ters. Is a director of the Florida Bank at Port St. Joe. Worked for the company for many 
years. Age would handicap higher assignment. Lives in Port St. Joe. 


HENRY DEW,, vice president, retired and living in Jacksonville. Is a director of DuPont banks at 
Jacksonville, St. Petersburg, and Daytona Beach. Is a distant cousin of Ed Ball. 


THOMAS S. COLDEWAY, vice president, in charge of operations at the mill. Started working 
there as a youth in the woodyard. His youth and experience in paper making make him one 
of the choices for further advancement. 


IRENE WALSH, secretary and assistant treasurer, is personal secretary to Ed Ball and a secretary 
of all DuPont subsidiaries. Was also secretary to Mr. duPont. A cog in nearly every Estate 
operation. Lives in Jacksonville. 


R. C. BRENT, JR., vice president, in charge of the woodlands division. Long time employee and 
helps in legislative matters. Is a director of the bank at Perry. Lives in Tallahassee. 


J. C. BELIN, vice president, in charge of sales. Like Coldeway, Belin started to work for St. Joe 
as a boy and has worked in nearly every department. Youthful and experienced. Lives in 
Port St. Joe. A favorite choice for bigger things. 
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DuPont... 


accused of keeping other industries out of some parts 
of Northwest Florida. 


“We'll cooperate with anyone wishing to come into 
this territory. We helped the Glidden Company, Allied 
Chemical, Pure Oil, Gulf Oil, and Sinclair locate at 
Port St. Joe. We cooperated in getting a pipe line 
there that serves the cities of Atlanta and Chattanooga. 
We are now negotiating with a chemical company for 
an industrial site at Port St. Joe and it won't be a little 
company.” 

Ball said new industry would greatly enhance the 
value of the huge acreage ownéd by the Estate interests. 

The outside 25 per cent of the common stock of 
the St. Joe Paper Company, once conservatively ap- 
praised by Roger Main at $81,000,000, is tightly held 
mostly by a relatively small number of duPont heirs 
and company officials. The Florida National Bank stock 
is controlled by the DuPont Estate by a margin of 
roughly 60 percent on a deposit basis. The banks at 
Jacksonville and Starke show less than 50 per cent 
ownership by DuPont, however, no one questions the 
DuPont interest control. The bank stock is not so 
tightly held and recorded quotations are not difficult 
to obtain. 


Roger Main, president of the Florida National Bank 
at Jacksonville estimated the book value of the Estate 
interest in the Florida National Group at $26,000,000. 
The book value of the Group as of March 4, 1958 was 
$49,539,071. 


If duPont Could Return 


If Alfred duPont could tour his pet territory of 
Northwest Florida today he would probably be dis- 
appointed in much of it. He was successful through 
his Gulf Coast Highway Association in arousing enough 
public support to open this territory to travel via high- 
ways U.S. 90 and U.S. 98. While these highways have 
undoubtedly contributed to the overall growth of the 
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state they haven't been the answer to the problems of 
some of the areas they traverse. 

Apalachicola, for instance, is a town worse than 
down at the heels. So few travellers come through ihe 
town that the town’s biggest, and almost only, restaurant 
quit selling the famous bay oysters on the half shell. 
“1’m ashamed to admit it,” a gas station attendant said, 
“but it’s the truth.” 

A big shrimp bed discovery is helping Apalachicola’s 
economy. 

You can drive from Panama City to Wewahitchka, 
a distance of 32 miles without seeing anything but pine 
trees and one of St. Joe’s woodland division stations. 
Although this is the county seat of Gulf County it is 
hardly more than a pretty little hamlet. There has not 
been an increase in the number of school children in 
three years. 

And if you go to Blountstown don't try to send a 
telegram on Thursday afternoon because that’s Sally's 
afternoon off. 

Port St. Joe, the location of the paper mill, is a 
small but much more alive looking town. It is also 
headquarters of the St. Joe owned Apalachicola North- 
ern Railroad Company which runs from Port St. Joe 
to Chattahoochee, 99 miles. The paper company also 


THe CITY OF PORT ST. JOE is a small but lively town 
in contrast to many other communities in Northwest 
Florida. Joe Sharit, who runs DuPont's railroad and tele- 
phone company headquartered there is the town mayor. 
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The Land of DuPont 
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AF TELEPHONE CO. 
atte A. N. RAILROAD 





owns the St. Joseph telephone and telegraph company 
there which serves the Port St. Joe, Chattahoochee area. 

The AN is one railroad apparently not suffering 
from the “miseries” of modern day railroading. The 
AN, whose biggest customer is its owner, the St. on 
Paper Company, and which employs 164 people, has 
averaged over $700,000 net profits for the past three 
years. Joe L. Sharit, former state senator and present 
mayor of Port St. Joe is vice president and manager. 
The railroad has 100 pulpwood hauling cars. It quit 
carrying passengers several years ago when volume 
dropped to nearly nothing. 


925,916 Acres 


Most all of DuPont’s vast acreage is in Northwest 
Florida. In a recent compilation conducted by TREND 
through court records and the clerks of the circuit courts 
in most of these counties, the total now looks like this: 


Bay County 192,2 
Gadsden County 48,160 
Franklin County 76,469 
Gulf County 178,754 
Jefferson County 65,766 
Calhoun County 61,786 
Leon County 53,449 
Wakulla County 52,842 
Walton County 36,531 
Taylor County 19,902 
Liberty County 127,729 
Others 12,974 
925,716 


The latter years of the DuPont history in Florida 
have been punctuated by what legal experts term one 
of the most massive damage suits ever to clutter the 
courts of America. 

This is the case of the Crummer Company, Orlando 
against the DuPont Estate and a dozen others charging 
a “conspiracy” to eliminate Crummer’s bond business 
in Florida. 

The case itself has never been tried. A preliminary 
trial to test the legality of the case was held in Talla- 
hassee last year and the court dismissed the suit. Crum- 
mer appealed to the appelate court in New Orleans and 
last month that court sent the case back to Florida 
again for further proceedings. It now appears that 
Crummer’s $30,000,000 case against the Estate may get 
a trial. Legal experts predict that it would take from 
six months to a year of day to day court to try the case. 

The bulk of the profits of the DuPont controlled 
companies, and banks and investments go to charities 
according to the judgment of Mrs. duPont. Upon her 
death the entire estate goes to the Nemours Foundation 
which was created by Alfred duPont with a specific 
purpose of caring for crippled children and/or old 
people. Charity is the major interest of Mrs. duPont 
and it frequently keeps her in her office at the Barnett 
National Bank building until after the sun has set. 
Private education has been one of her chief interests. 
The University of the South and Washington and Lee 
University, among other educational units, have been 
aided greatly by DuPont gifts. 

The estate operates a crippled children’s hospital 
at Alfred duPont’s original estate, Nemours, in Dela- 
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DuPont... 


DU PONT BRIDGE span- 
ning St. Andrew’s Bay at 
Panama City on U. S. 98 
was named in honor of 
Alfred duPont’s huge in- 
fluence in getting roads 
built in that Northwest 
section of Florida. 





ware. This was specifically provided for in his will. 
Dispersing the profits of the huge St. Joe Company 
and its affiliates plus the income from nearly a million 
shares of E. 1. duPont de Nemours & Company stock 
is a mammoth job in itself. In 1955, for instance, the 
Estate had an income of slightly over $8,000,000. 


The history and philosophy of the DuPont Estate 
is akin to the nature of Alfred duPont himself. The 
Estate, regardless of the state of the economic sea, is 
constantly looking for big opportunities. It has found 
opportunities in good weather and bad. It has found 
many of these opportunities because, like Alfred du- 
Pont, it never sold Florida short. It has had an uncanny 
record of being able to see around Florida’s economic 
corner—never doubting in the first place that there was 
something good there. 


Now the Estate is in what appears to be the last 
round of their historic struggle to gain control of the 
Florida East Coast Railway. The Estate (St. Joe Paper 
Co.) owns the majority of the first and refunding bonds 
of the bankrupt railroad. The examiner of the Inter. 
state Commerce Commission recently ruled in favor 
of DuPont and the other bondholders receiving contro] 
of the road. 

It has been a struggle between the mighty St. Joe 
Paper Company and the persistent and powerful 
Atlantic Coast Line Railroad. A youthful new president 
has stepped into the reins of this company which has 
fought DuPont tooth and nail for Henry Flagler’ 
“dream” railroad which serves the populous Florida 
“Gold Coast.” 

As TREND was going to press Atlantic 
Coast Line Railroad’s President W. Thomas 
Rice, in a surprise move, announced that ACL 
would give up its efforts to gain control of 
the Florida East Coast Railway. This means 
that the way has been finally cleared for 
DuPont control without outside opposition. 
Next month TREND will bring you up io date 
on what looms to be DuPont's greatest 
acquisition victory in its dynamic and stormy 
history in Florida. 


NEXT 
MONTH 


PART I 


Battle For 
The Florida 
East Coast 
Railway 








... Inside the State 


CONSERVE HUMAN  RE- 


SOURCES as carefully as America’s ranking high 


more than half of the 30% of top 
school 


THE MIAMI AREA'S first year 


students to around fashion trade mart will be 











natural resources are conserved and 
used, is the advice of Dr. John S. 
Allen, president of the new Uni- 
versity of South Florida. With only 
10% of the nation’s college-age popu- 
lation graduating from college, Dr. 
Allen believes the nation faces a 
dangerous deficit. 

Russia graduated 60,000 engineers 
at a master of science level—the U. S. 
produced only 20,000 engineers with 
bachelor of science degrees. Dr. 
Allen favors lowest possible tuition 
fees, more scholarships, more job 
opportunities for earn-their-way stu- 
dents, as a possible way to bring 
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college graduation. 


FOREIGN TRADE means more 
than $25 million in Florida's third 
congressional district, according to 
the Committee for a National Trade 
Policy. Exports create more than 
1,500 jobs each year for the area. 
Benefitted firms are Heyden New- 
port Chemical Co., at Telogia, the 
St. Regis Paper Co. and the Port St. 
Joe Paper Co. Last month Florida 
Congressman Herlong said _ the 
eleven counties in the Fifth Con- 
gressional District exported $21% 
million worth of citrus alone. 


opened on Miami Beach's Lincoln 
Rd. by July 1, it was announced 
recently by B. E. Bronston. 

Bionston, prominent realty execu- 
tive, said there is “a need for a cen- 
tralized showroom under a single 
roof to cater to the thousands of 
fashion buyers who visit the Miami 
area.” 

He will open the exhibit center 
with 16 units which will later be 
expanded to 40 display units. 

Bronston said he has sent manu- 
facturers of men’s, women’s and 
children’s wear and _ accessories 
throughout the nation invitations to 
request exhibit space. 
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FINANCIAL: 


Florida’s New S.EC. Office 


- 
The number of security broker- 
dealers in Florida has jumped 50 per 
cent in the past two years—by far the 
largest gain in the Southeast and 
nearly triple the national growth. 

And 35 per cent of the region’s 
new stock issues of $300,090 or less 
come out of Miami. 

Those are the reasons, says U. S. 
Securities and Exchange Commis- 
sion Chairman Edward N. Gadsby, 
for establishment in Miami of the 
first branch office for the seven-state 
Atlanta regional office of the SEC. 

Securities activity in the Miami 
area is “truly remarkable,” 


says 
Gadsby. 

trator from Atlanta and Florida 
Securities Commission Director 
William Cogswell. 

Gadsby said the Miami office, 


which will have jurisdiction over all 
of Florida, “might possibly avert” 


In Florida 


some future fraud prosecution of the 
type which have arisen here in the 
past. 

Regional Director Green said the 
Atlanta office will transfer 25 or 30 
files to the new branch office on cases 
now being studied for fraud or other 
SEC law violations. 

“We don’t mean to say that secur- 
ity fraud has become rampant in the 


Established in Miami 


The new branch office in Room 
440 of the Plaza Building, 245 SE 
First St., Miami, is only the sixth 
established by the SEC in the entire 
nation, other than its regional offices. 

Heading the new office will be 
Jule B. Green of Dublin, Ga., a 
former member of the SEC gen- 
eral counsel's staff in Washington. 
Richard Townsend of Ft. Worth, 
Tex. will serve as investigator for the 


EARNINGS OF INTEREST TO FLORIDA 


COMPANY: 
St. Regis Paper 


PERIOD 
Quar. Mar. 31 


Amer. Tel. & Tel. & subs 12 mos. Feb. 28 
Crown Zellerbach Corp. Quar. Mar. 31 
Florida Power & Light 12 mos. Mar. 31 
Northeast Airlines, Inc. 2 mos. Feb. 28 
Ward Baking Co. 12 wks. Mar. 22 
Florida East Coast Ry. 2 mos. Feb. 28 
General Electric Quar. Mar. 31 
Rayonier, Inc. Quar. Mar. 31 
Minneapolis-Honeywell Quar. Mar. 31 
Union Carbide Corp. Quar. Mar. 31 
Winn-Dixie Stores 40 wks. Apr. 5 
Supertest Petroleum Year Dec. 31 
Federated Dept. Stores 52 wks. Feb. 29 
Gulf States Utilities 12 mos. Mar. 31 
General Cable Quar. Mar. 31 


Pan American World Awys. Year Dec. 31 
Central of Georgia Rwy. Quar. Mar. 31 
Eastern Air Lines, Inc. Quar. Mar. 31 
General Portland Cement Quar. Mar. 31 
Int‘l Minerals & Chemical Quar. Mar. 31 


Lehigh Portland Cement  Quar. Mar. 31 
Victor Chemical Works Quar. Mar. 31 
Delta Air Lines 9 mos. Mar. 31 
Foremost Dairies Quar. Mar. 31 
Anheuser-Busch, Inc. Quar. Mar. 31 
Laclede Steel Co. Quar. Mar. 31 


NET INCOME PER COM. SH. 
1958 1957 1958 1957 
3,519,345 5,299,797 51 .63 
833,330,339 775,004,731 30 a13.18 
7,367,000 9,459,000 25 .66 
21,577,947 17,796,174 46 = b2.70 
¢1,107,727 604,095 2.45 
86,448 120,631 41 .06 
155,785 50,404 a13.00 
49,184,000 64,006,000 41 43 
477,918 1,976,159 63.17 36 
4,277,927 5,255,119 d.75 
22,832,616 35,454,638 02 1.18 
9,514,830 8,019,336 b1.29 
1,825,421 1,742,000 56 j2.01 
24,973,512 m23,510,924 09 a3.16 
11,633,807 11,388,947 61 b2.18 
1,635,762 3,013,047 76 1.06 
n8,241,000 14,220,000 61.51 2.31 
357,971 605,484 j2.11 
2,166,741 3,238,428 a3.24 b1.14 
1,639,000 1,882,700 2.23 91 
882,000 k2,422,000 55 99 
809,434 1,551,678 1.35 d.37 
913,529 1,104,790 .62 
332,439 1,534,123 b.74 1.37 
1,844,867 h1,885,164 79 .26 
2,199,896 2,236,340 33 46 
505,863 866,159 18 4.20 


(a) Based on the average number of shares outstanding during the period. (b) Based 
on the shares outstanding at the close of the period. (c) Net loss. (d) Based on the shares 
now outstanding. (h) Excludes non-recurring net income of $1,299,864 from the sale 
of securities. (k) Excludes non-recurring profit of $714,520 from sale and lease-back 
of land and buildings. (j) Based on ordinary shares. (m) For 53 weeks ending Jan. 2. 
(n) Includes capital gains and losses of $2,973,000 in 1957 and $4,945,000 in 1956. 


New Director Says Security Activity 
“Truly Remarkable” 


office. 

Duties of the office staff will in- 
clude, in addition to investigation 
and prosecution of alleged security 
law violations, supervision of activi- 
ties of broker-dealers, making on- 
the-spot investigations for the SEC 
in Washington of “full registration 
stock issues” (those over $300,000) 
and offering a full schedule of SEC 
broker-dealer examinations. 

“This office,” said Gadsby, “will 
help immensely in improving the 
efficiency of our service. A person on 
the spot can handle complaints much 
more quickly and thoroughly, and 
other SEC matters, too.” 

On hand for the official opening 
of the branch office recently in addi- 
tion to Gadsby were SEC Commis- 
sioner Harold C. Patterson, Associate 
SEC Director Ray Garrett, Jr., Wil- 


(Continued on Page 22) 
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MANAGEMENT; 


Florida’s Worthless Check Law 


... and good ways to spot bum chex 


2 # hose fault was it—that bad check bounced by 
some crook and caught by you? 

The crook’s fault? 

Well... yes. To a degree, most certainly. If there 
were no hot check artists, naturally not even the most 
careless merchant would get burned. 

However, if you were careless—and 60% of check- 
defrauded businessmen are careless—the balance of 
the fault was yours. The passing of bad checks, though 
on the inerease, is a fairly preventable crime. 

However, before going on to efficient preventive 
measures, let’s examine Florida’s Worthless Check Law, 
what it can do for the potential victim, and what it can 
do to the passer. 

Florida’s Worthless Check Law is considered one 
of the best in the United States. Its basic purpose is 
not to punish the fraudulent obtaining of money, goods 
or services by means of a bad check. Rather, it is 
designed “to remedy the issuing of worth'ess checks 
and the chaos thus created in banking and business 
circles.” 

Criminal Offense 

The giving of a worthless check, by and of itself, 
is a criminal offense. The crime is equal, regardless of 
whether the maker received anything or nothing in 
exchange—whether he offered the check in payment for 
goods already consumed or merchandise to be delivered 
in the future—or offered the check in payment of an 
account or as a deposit on lay-away. 

Making restitution on a worthless check does not 
constitute a defense or grounds for dismissal of charges 
brought under Florida’s Bad Check Law. 

It is a criminal offense for any person or firm to 
issue any check, knowing at the time that there are 
not sufficient funds on deposit; or credit established 
with the bank to pay the check upon presentation. 

There are exceptions: No crime may be charged 
where a person or firm accepting a check had been 
expressly notified or had reason to believe that the 
maker did not have on deposit sufficient funds to 
insure payment. Nor does the Florida law apply to 
any post-dated checks. 

When a check bounces, there is imprinted on it, or 
attached to it, the bank’s reason for refusing to pay it. 
The introduction of such a dishonored check, with the 
bank’s written or printed reason for refusing to pay it, 
is prima facie evidence of the maker’s knowledge of 
insufficient funds. 

Penalty upon conviction of issuing worthless checks 
may be: for $100 or over—state penitentiary imprison- 
ment not exceeding five years, or county jail not exceed- 
ing 12 months, or fine not exceeding $1,000. For under 
$100—county jail not exceeding six months or fine not 
exceeding $300. 

A sharp nationwide increase in check fraud was 
disclosed in an across-country survey of police officials 
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by The Todd Company, Rochester, N. Y. manufacturer 
of protected, insured checks and check protective 
equipment. 

Passing of completely fictitious checks is the most 
popular method of check fraud, with forgery of the 
maker's or endorser’s signature next, and counterfeiting 
of legitimate checks third. Raising of check amounts 
and the theft of checks by both employees and non- 
employees were the other most prevalent methods. 

The best preventive measure against bad checks 
remains the tried-and-true one— “Know your endorser.” 
Really know him—don’t just assume he’s who he says 
he is, or even that he’s who his driver’s license, or 
social security card, or whatever, says he is. 

What to do if you think he’s a phony? The same 
thing you should do even if you think he’s a sterling 
citizen. 


Read Address Aloud 


Read the address or telephone number aloud incor- 
rectly. For example, if the address is 1020 Maple 
Street, ask “Your address is 1040 Maple Street?” The 
bad check passer almost invariably will say “That's 
right,” because he’s actually not sure what is correct. 

Ask about a fictitious neighbor. For example, “1020 
Maple—why, you must live next door to James Lane. 
I haven't seen him in a long time. How is he?” The 
hot check artist often goes along with it, saying “Oh, 
yes, | know Jim well. He’s fine.” 

Ask about fictitious construction. “You live on 
Maple Street? I tried to drive over it last week. Does 
the city still have it all torn up?” The hot check passer 
will either say “Yes, it’s fixed now,” or “No, it's still 
torn up” and thus reveal himself. 

When subjected to probing questions, the bad 
check passer often becomes nervously resentful and 
fidgety. This alone may be reason to refuse a check. 

During the interview the passer should be observed 
closely for scars, moles, tattooes, mannerisms and other 
peculiarities. Also note height, weight, general build, 
color of eyes and skin, license number of car if pos- 
sible, and so on. While it is difficult to remember so 
many details about numerous individuals, it is this 
information that is relied on later in establishing the 
identity of the operator and which will lead to his 
arrest and conviction. 

In a national survey of law enforcement agencies in 
each municipality of a population of 10,000 or over, 
the Todd Company received only three replies from 
the several dozen Florida police officers queried. While 
no valid conclusions are in order from so skimpy a 
source, the figures break down to an average increase 
over the previous year of 10% in complaints filed in 
Florida, 17% increase in arrests and 70% increase in 
the amount of money involved. These, for what they 
are worth, compare with national figures of 16%, 18% 
and 19% respectively. 
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New Port Facility for Tampa 


a 


A MODERN PORT FACILITY was inaugurated in Tampa last month when the Independent Stevedoring 
Company installed the first removable conveyor unloader of its type in Florida. The equipment is shown 
at work on its first job of unloading Chilean Nitrate from the motor ship John Wilson. The ship’s crane 
removes the nitrate from the hold with a clamshell (arrow) which drops it in the hopper on the dock. The 
hopper funnels it on the moving belt which carries it to a second belt (far left) which carries the nitrate 
over the roof of the warehouse and drops it inside to a selected location. The unloader can remove up to 
500 tons an hour of bulk material, representing a big speed up in bulk unloading for Independent 
The system was installed by Linder Industrial Equipment Co., Lakeland. 










(Photo by Sandy Gandy) 





...Inside the State 


GOVERNMENT INTERVEN- 
TION isn't needed to bring about 
business recovery, William B. Lewis, 
president of Kenyon and Eckhardt, 
Inc., one of the nation’s major ad 
agencies, told the Greater Miami 
Advertising Club recently. 

“The consumers hold the key to 
this whole problem of recession and 
recovery, he said. “If they continue 
to spend at their present healthy rate, 
or a better one, we should be out of 
it shortly. If not, the recession could 
broaden and deepen. 

“The problem of recovery is not 
up to the economists or to the fiscal 
experts or to the legislators, or the 
administration,” said Lewis, “It is 
up to us.” 

He said continued buying will 
solve the inventory and _ readjust- 
ment problem, but some of the con- 
sumers may not buy because of 
“generalized impressions gathered 
from reading about layoffs and de- 
clining sales.” 


DAIRYMAN JAMES McARTHUR, 
announcing his gift of $1 million to 
the University of Miami for a new 
School of Engineering building, said 
he sees the contribution as “an in- 
vestment in the future of Miami and 
the progress of South Florida as well 
as one which will help lift the Uni- 
versity to world importance.” 

A member of the U.S. Chamber 
of Commerce education committee, 
McArthur said the urgency of scien- 


tific expansion was brought home to 
him forcefully by a report the com- 
mittee heard on development of 
engineering education in Russia. 

“Now it is up to us in our free 
U.S. to put more and more emphasis 
on science and engineering to meet 
and surpass the Soviet challenge,” 
said McArthur. 


EARNINGS OF 42 CENTS on 
each of 514,800 outstanding shares 
for the six months ending March 29 
compared to 40 cents a share for the 
same period last year were reported 
recently by One-Hour Valet, Inc., 
Miami-based national chain. 

The firm operates 67 fast-service 
dry cleaning plants including five in 
the Greater Miami area. 

It will soon open new units in 
Baltimore, Columbus, Ga. and 
Charleston, S. C. 


NORTHEAST AIRLINES expects 
to boost summer volume on its 
Florida route by 800 per cent over 
last year through a million dollar 
package vacation sales campaign in 
50 Northern cities. 

Charles Lawler, NEA district sales 
manager said the line is operating a 
stepped-up summer service, offering 
ten daily DC-6B departures to Miami 
from Boston, New York, Philadelphia 
and Washington compared to only 
three daily from only New York and 
Boston last year. 





























He said the new schedule is de- 
signed to transport 70,000 vaca- 
tioners into Miami by early Sep- 
tember. 


THE MIAMI ENGINEERING 
FIRM of Connell, Pierce, Garland 
and Friedman has become the first 
Florida firm ever cited for designing 
one of the ten best industrial plants 
in the nation by Factory Manage- 
ment and Maintenance magazine. 

Named by the board of editors of 
the New York publication as one of 
the top ten plants was the $18.5 
million Martin Co. missile and elec- 
tronics center at Orlando. 

The 500,000-square-foot plant was 
designed and engineered by the firm 
headed by Maurice H. Connell, 
Miami engineer for 34 years. The 
firm’s annual construction volume for 
the past ten years has been about 
$50 million. It has done extensive 
work in connection with the U.S. 
Missile program. 

Factory Management and Mainte- 
nance, which has been taking the 
“10-best” survey for 24 years, gave 
the Martin plant the citation in com- 
petition with 1,000 others throughout 
the nation. 

The Orlando installation, said the 
magazine “has added a contemporary 
feel to superb operating and work- 
ing conditions. The result is an in- 
dustrial showcase that typifies the 
burgeoning activity and casual 
atmosphere of the Sunshine State.” 
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New S.EC. Office... 


(Continued from Page 19) 


liam Green, SEC regional adminis- 
Miami area,” said the regional ad- 
ministrator. “We do have more cases 
here than we did two years ago, but 
we have more security activity, too. 

“The fraud has grown right along 
with the growth of the area.” 

The Miami branch office, observed 
Chairman Gadsby, “should be able 
to fulfill the SEC’s goal of examining 
each broker-dealer at least every two 
years. 

Working out of Atlanta, the 
examination program has fallen be- 
hind schedule. 

Green said “South Florida and 
particularly Greater Miami are grow- 
ing in their financial aspects just as 
rapidly as in other aspects, if not 
more so.” 

His Atlanta office’s largest volume 
of business in prosecutions as well 
as policing new securities issues and 
trading practices—comes from the 
Greater Miami area, said Green. 

“The community is growing so fast 
that in the past two or three years 
I've been spending a third of my 
time here. The new branch office 
will mean more efficient policing 
where it is most needed,” he said. 
“We'll be able to move faster.” 

The SEC has regional offices in At- 
lanta, Boston, Chicago, Denver, Fort 
Worth, New York, San Francisco, 
Seattle and Washington, D. C. 

Until the new Miami office opened 
it had only five branch offices. They 
are located at Cleveland, Detroit, 
Los Angeles, St. Paul, Minn. and 
Salt Lake City. 

Officials of the new office stress 
that their work is mostly investiga- 
tive. Theyre not in business to 
advise investors on whether stock has 
good or bad prospects. 


cd 


FOR 
SUCCESSFUL | 
) ADVERTISING : 


seer 


, 
* 


DME 2-7101, ORLANDO, FLORIDA 





22 FLORIDA TREND | June 1958 


Industrial Directory 


Florida TREND magazine in conjunction 
with FLORIDA PURCHASER magazine will 
publish an industrial directory running in 
the July issue of both magazines. This 
directory will furnish Florida management 
and buyers with a ready reference for 
securing their industrial needs. Be sure your 
company is included. You will place your 
company before an audience estimated at 
26,715 Florida industrial executives and 
purchasing agents. Small charge per listing. 
Write TREND—P. O. Box 150—Tampa for 








a listing form and details. 


Do it today! 


FLORIDA f 
fl MAGA2Z/NE 





DEBITS TO 


(IN THOUSANDS OF DOLLARS) 


April March April 

1958 1958 1957 
Daytona Beach 57,103 53,350 54,176 
Fort Lauderdale 200,447 197,919 198,887 
Gainesville 33,420 34,879 29,380 
Jacksonville 737,389 664,451 617,037 
Key West 16,245 15,676 14,518 
Lakeland 66,333 70,431 60,176 
Greater Miami 1,209,111 1,185,834 1,173,801 
Orlando 183,562 167,378 161,364 
Pensacola 80,409 78,361 80,908 
St. Petersburg 165,369 165,456 157,511 
Tampa 330,643 336,490 309,594 
West Palm Beach 120,026 107,732 106,787 
FLORIDA 3,200,057 3,077,957 2,964,139 
GEORGIA 2,378,019 2,323,479 2,376,781 
ALABAMA 1,222,864 1,229,466 1,202,276 


*Reported by Federal Reserve Bank of Atlanta 


FLORIDA BANK ACCOUNTS* 


PERCENT CHANGE 


1958 from 1957 
(4 months) 
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SURVEY: 





Survey Shows Most Industries 


Tend to Use Untrained Managers; 
Expect Immediate Returns on Ads 


Psccume practices and ideas are forever changing 
with the pace of modern marketing programs. With 
these changes in advertising must come the changes in 
thinking of the advertising man. Is he up to date? Can 
he coordinate your marketing patterns with the best 
and latest advertising techniques? Is he trained for 
his job? 

In surveying Florida industry, TREND’s question- 
naires on advertising were returned with more than 
half the firms reporting that the person handling adver- 
tising within their company had no previous profes- 
sional training or experience in advertising. Even more 
surprising is the fact that not one of these firms report- 
ing no advertising training or experience sought pro- 
fessional aid for its ad program. 

Only about one third of Florida industries plan 
their advertising program as much as one year in 
advance. Another third plan “several months” ahead 
and the other third advertise on “impulse.” 


Usurp Agency's Function 


Of the companies queried one third employed an 
advertising agency to assist them. Of these 80 per cent 
said the agency was used primarily to “carry through” 
plans made by “us.” This means essentially that the 
industries are not using their agencies in the manner 
that agencies should be used. It is obvious that too 
many Florida industrial executives consider advertising 
a secondary function within their company. 

Many Florida industries obviously need the help 
of an advertising agency. 

Methods for arriving at what amount of money will 


be spent on advertising showed a definite lack of 
objectiveness. Exactly half of those reporting said their 
method was “arbitrary.” 

One of the most interesting answers came from the 
question of how much should a $200 advertisement pull 
in the way of inquiries in an effort to sell a stock piece 
of machinery costing $14,750. This was an imaginary 
situation designed to measure how much the industrial 
executive expected of advertising. The answering 
executives expected an average of 12 inquiries to buy 
the $14,750 piece of equipment for their $200 worth 
of advertising. This was a somewhat baited question 
and difficult to appraise with any degree of definition. 
It is pretty apparent that the executive expected to get 
enough inquiries to leave little possibility that the piece 
of machinery would remain unsold. Several officials 
wanted 20 inquiries! True, it might have been impos- 
sible to sell the equipment to any of the twelve inter- 
ested parties. It is also plausible that the ad might sell 
two, three or even more of the pieces from the same 
$200 ad which might drop the direct cost of advertising 
to less than % of a per cent of the sale. 


Want Tangible Results 


This question bears out that the industrial executive 
is prone to overlook anything but tangible results from 
his advertising. The same $200 ad might have later 
produced sales that were never identified, but, from 
the obvious expectation of inquiries the executive in 
general would have felt the advertisement strictly a 
failure if it failed to produce less than seven inquiries. 
This is difficult reasoning in view of the item selling 
for $14,750 but it is what the results indicated. 

Most of Florida companies estimated they were 
spending about % of one per cent of their gross sales 
on advertising. About 25 per cent indicated they spent 
between one and two per cent. In a hypothetical ques- 
tion, however, they favored spending a little better than 
two per cent on advertising. 

TREND does not consider findings in this survey 
near broad enough to make general conclusions. This, 
apparently, was not a popular subject among executives 
to expound upon. The few who were willing to impart 
facts and opinions, however, showed a definite pattern. 

The case in point is that advertising has become 
a profession and needs professionally trained people 
to successfully handle the modern techniques to pro- 
duce the type of advertising that is competition in 
today’s fast moving markets. 


The College Graduate 


Does the answer lie in recruiting college advertising 
and marketing graduates? Can young people be hired 
with a fair degree of assurance that they will stay with 
the company and develop into effective advertising men 
and women? Can they be given adequate grounding 
in the various phases of the advertising process? The 
answer, in degree at least, is usually “yes” to all three 
questions. 

Any college graduate who has looked for a job in 
advertising will tell you that the advice he gets most 
frequently from advertising people is “to get a job 
doing something else first—preferably in selling.” 

It may have been the best procedure for the business 
firm of the past. Today, however, capable young people 
with the drive needed to succeed in advertising tend 
to succeed in other work, too. They are likely to make 
excellent progress in the job that the industry personnel 
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SUMMARY 


How far in advance does your company plan 
its advertising? 


One year 35% 
Several months 42% 
Advertises mostly on impulse 23% 


Has the person handling advertising within 
your company had any previous professional 
training or experience in advertising? 


Yes 46% 
No 54% 
Does your company employ an advertising 
agency? 

Yes - 34% 
No 66% 


In your relationship with the agency, which 
of the following most closely fits the 
situation? 


No answer 20% 
Agency given budget and they 

largely plan and coordinate program 0% 
Plans and program formulated by 

us for agency to carry-thru 80% 


By what method do you arrive at setting 
your advertising budget? 

Based on per cent of prospective sales 14% 
Based on per cent set by trade ince, 
Based on per cent of past year’s sales 28% 
Arbitrary 51% 


What would you estimate your company 
spends on advertising in percentages of total 
gross sales: 


Less than one-half per cent 56% 
Less than one per cent 22% 
1 to 2 per cent 22% 
3 to 5 per cent 0% 
Over 5 per cent 0% 


If you spend $200 to advertise a stock piece 
of machinery costing $14,750, how many 
bona fide inquiries would you believe neces- 
sary to call the ad a success? 


One - 0% 
Three 0% 
Seven 29% 
Ten . 42% 
(Twenty) - 29% 


If you ran an industrial supply business do- 
ing an annual business of $1,200,000, which 
of the following amounts of money would 
come closest to what you think would be a 
logical advertising budget per month? 


$100 0% 
sa ‘ 
7 (2) 
ae 8 
’ (6) 
$5,000 - 24% 
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Paar Advertising 


man hoped would be only a springboard to his adver. 

tising staff. By the time the really competent young 

people have acquired the experience to make them 

interesting to the company, they are likely to be doing 

very well where they are, and it is difficult to interest 

them in an advertising career. F 
More Ad People Needed 


According to forecasters, the need for more and better 
advertising people is going to become more acute jn 
the years ahead. The popular prediction for total 
advertising volume in 1965 is 15 billion dollars, or 50 
per cent higher than present levels. There is no doubt 
that we are going to need more people than we have 
now. Furthermore, they will have to be better edu- 
cated and better trained to deal with the increasing 
complexities of advertising and marketing. Such people 
are going to be hard to get from other businesses, and 
too few firms are preparing to develop such people. 
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Advertising man-power needs in the future cannot | 


be met by pirating. It seems likely that they must be 
met by intelligent recruiting among college graduates, 
from the ranks of our professional schools of advertising 
and marketing. 

Florida colleges and universities boast good _pro- 
grams of interest to the ambitious advertising major. 
He may be found in a business administration class, a 
marketing discussion group, an advertising layout labor- 
atory or a lecture in the psychology of advertising. 
Most schools prescribe a curriculum of advertising to 
include most of the arts and sciences as well as the 
professional courses needed to complete his education. 
An advertising man must know his audience thoroughly 
so that he can communicate with meaning and under- 
standing. So, the student must learn psychology, 
sociology, the humanities, journalism, economics, mar- 
keting, English, social science, physical science, logic, 
basic mathematics, communications, and many other 
backgrounds of living so essential to a well-rounded 
adman or citizen, for that matter. 

His professional courses are prepared to adopt him 
to the knowledge he must acquire to successfully deal 
with the job he will fill upon graduation. He learns 
copy techniques, advertising layout and design, photog- 
raphy, courses to coordinate his creative talents. Typog- 
raphy and fundamental advertising prerequisites are 
designed to teach him the mechanical aspects of the 
profession. The business, sales, and media phase intro- 
duces him to such courses as radio-TV advertising, 
management, salesmanship and newspaper-magazine 
sequences. Advertising campaign labs and seminars 
coordinate all these various phases into a workable 
storage tank of ideas, practical applications to real 
advertising problems that are encountered in adver- 
tising situations every day. 

Here, then, lies one source of advertising talent, the 
people who are trained to think, to create new and 
valuable ideas, to freshen your advertising and market- 
ing approach in an advertising-conscious society. 


Florida Graduates 


The following names are this month’s advertising 
and marketing graduates from Florida State University, 
University of Florida, and University of Miami. As of 
this writing, these people did not have jobs to our 
knowledge. It is best to contact these graduates directly 
at the home address given since most have left their 
respective campuses. 
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FLORIDA ADVERTISING AND MARKETING 1958 GRADUATES . 





Here Are 33 Young People Trained in the 


Tools and Tactics of Modern Advertising and Marketing: 


Can You Use One of Them? 


Florida State University . . . Tallahassee 

BOWDEN, Layte Marsha: 116 N. E. 22nd St., Ft. Lauderdale, 
Fla. Advertising, School of Journalism. Alpha Delta Sigma, 
organizations. Experience: sales. 

HUNT, Charles R.: Box 111, Chipley, Fla., Advertising, School 
of Journalism. August graduate. Alpha Delta Sigma. 
Veteran. Married. 

MILLS, William E., Jr.: 2426 Cherry St., Panama City, Fla. 
Advertising, School of Business. August graduate. Alpha 
Delta Sigma, organizations. Experience: sales, layout, copy- 
writing. 

PATERSON, Robert: West Campus Trailer Park, Tallahassee, 
Fla. Advertising, School of Business. Experience: general 
business. Married. 

ZEKO, Fehmi: 145 Orchard Street, New York, N. Y./806 W. St. 
Augustine, Fla. Advertising, School of Journalism. Alpha 
Delta Sigma, organizations. Experience: publications adver- 
tising and sales. Veteran. Married. 


University of Florida . . . Gainesville 

ANDERSON, Andrew Lavern: 1519 Cassatt Avenue, Jackson- 
ville, Fla. BS in Advertising. Prefers Orlando, Miami, 
Jacksonville. Publications, organizations. Experience: out- 
door advertising, sales. 

BELL, Carolyn (Sue): c/o D. G. Barnhouse, Doylestown, Pa. 
BA degree. Organizations. Experience: secretarial. 

BILBREY, Robert Reid: 1362 Pinebrook Dr., Clearwater, Fla. 
August graduate. Prefers Clearwater, Tampa. Alpha Delta 
Sigma, organizations. Experience: clerk-typist. Veteran. 
Married. 

CLIFFORD, V. Kenneth: 5726 Cedar Park Lane, pee 
Fla. Prefers Orlando. Alpha Delta Sigma, publications ad- 
vertising. Experience: a. Veteran. Married. 

GRAYSON, William S.: Box 347, Islamorada, Fla. 
graduate. Publications, organizations. 

HEDGES, Thomas Evans: 205 Fifth Ave., Idialantic, Fla. BS in 
Advertising. August graduate. Organizations. Experience: 
retail sales. 

HEINTZ, Ellen Ethel: 1745 Ridge Ave., Holly Hill, Fla. BS in 
Advertising. Prefers a or Orlando. Organizations. 
Experience: retail sales. 

JELSEMA, Martin: 2341 N. E. 19th Ave., Ft. Lauderdale, Fla. 
BS in Advertising. August graduate. Alpha Delta Sigma, 
organizations. Experience: advertising sales, publications. 

JONES, Joseph Wayne: 699 Ludlum Road, Miami Springs, Fla. 
BS in Advertising. Organizations. Experience: sales. 

McAFEE, Aubrey Wayne: P. O. Box 126, Lake Wales, Fla. BS in 
Advertising. Prefers Tampa (not particular). Alpha Delta 
Sigma, organizations. Experience: sales, advertising, 
promotion. 

MILLS, Colson: Box 273, Ponte Vedra Beach, Fla. BS in Adver- 
tising. Organizations. Experience: sales, public relations. 
Veteran. 

POINDEXTER, Donald: 113 South 3rd St., Palatka, Fla. BS in 
Advertising. Alpha Delta Sigma, organizations. 

POPPELL, Miles K.: 734 Myrtle Avenue, Green Cove Springs, 
Fla. Experience: Clerk-steno. Veteran. 


August 


RAMSEY, Allie O.: 621 Emmett St., Palatka, Fla. BS in Adver- 
tising. Publications, Alpha Delta Sigma. Experience: adver- 
tising agency. Veteran. 

SHOAFF, Fred B.: 731 Eldorado Ave., Clearwater Beach, Fla. 
BS in Advertising. Prefers Tampa area or Miami. _ 
Delta Sigma, organizations. Experience: sales. Married. 

YOUNGBLOOD, Franklyn Stephenson: 1700 High St., Lees- 
burg, Fla. BS in Advertising. Prefers Miami and Jackson- 
ville. Alpha Delta Sigma. Veteran. 

WESTBURY, Richard Smith: Route 3, Box 303, Palatka, Fla. 
BS in Advertising. Prefers Orlando, St. Petersburg and 
Jacksonville. Alpha Delta Sigma, organizations. Experience: 
publications, retail sales. 

ZUBOWICZ, Raymond J.: 320—72nd Ave., St. Petersburg 
Beach, Fla. BS in Advertising. August graduate. Alpha 
Delta Sigma. Veteran. 


University of Miami . . . Miami 


AAL, Roy S.: 2414 Coral Way, Miami, Fla. Business Adminis- 
tration. Alpha Delta Sigma. Experience: advertising agency, 
publication advertising, retail sales. Veteran. 

ALTMAN, Allan H.: Brooklyn, N. Y. Miami address: P. O. Box 
8993, U. of Miami, Coral Gables 46, Fla. BBA in Marketing. 
Alpha Delta Sigma, publications advertising. Experience: 
Public Relations, sales. Veteran. 

CALO, Peter Charles, Jr.: 2821 S. W. 68th Ave., Miami, Fla. 
BBA degree. Alpha Delta Sigma, organizations, Ad Club of 
Greater Miami. Veteran. 

HUGHES, John A.: 1601 S. W. 20th St., Miami, Fla. 
degree. Organizations. Veteran. 

JACOBSON, Arthur C.: 1701 S. W. 30th Ave., Miami, Fla. BBA 
degree. Prefers Miami area. Alpha Delta Sigma, organiza- 
tions. Experience: publications advertising. 

RICE, Howard M.: 1684 S. W. 17th Terrace, Miami, Fla. Radio- 
TV major. Organizations, student radio-TV production 
writing, announcing. Experience: retail sales. 

SHERMAN, Iamara Frances: 1216 A. Dickinson Dr., Coral 
Gables, Fla. BS degree. Gamma Alpha Chi, organizations, 
Ad Club of Greater Miami. Experience: free lance artist. 

STRAUSS, Harvey: Atlantic City, N. J. AB degree. Experience: 
advertising agency. Veteran. 

WEIMAN, Charles David; Belle Glade, Fla. Miami Address: 
1206 A Walsh Ave., Miami, Fla. BBA degree. Organizations, 
Ad Club of Greater Miami. Experience: advertising agency. 

WIND, Sara: Baldwin, N. Y. Miami address: 1214 E. Dickinson 
Dr., Coral Gables, Fla. BBA degree. Experience: clerical. 

Alpha Delta Sigma, Gamma Alpha Chi are professional adver- 
tising fraternities. 

For more detailed resumés concerning individuals contact 
the college placement bureau at each university or: 

Ray O. Weimer, Director, School of Journalism & Communi- 
cations, University of Florida, Gainesville, Florida; 

Frank M. Dunbaugn, Associate Professor, Department of 

Marketing, University of Miami, Coral Gables 46, Florida; 

Royal H. Ray, Head, Department of Advertising, Florida 

State University, Tallahassee, Florida. 


BBA 
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LABOR RELATIONS: 





You Be the Judge 


CAN YOU FIRE A UNION STEWARD 
FOR THREATENING A WORK STOPPAGE? 


What Happened: 


The foreman and the shop steward 
were going at it hot and heavy. 
Tempers flared and words flew with- 
out control. The shop steward was 
objecting strenuously to the fore- 
man’s decision to fire Bill Smith. 
“If you fire that man,” the steward 
shouted, “the rest of the men in that 
department won't work today.” 

The foreman took this to be a 
violation of the “no-strike clause” in 
the contract, and told the steward 
that he was fired. Both parties 
waived the first three steps in the 
grievance procedure and took the 
case right to arbitration. 


The company claimed: 


1. The steward had no authority 
to pull the men off the job. 


2. He was disobedient and dis- 
respectful to supervision by us- 
ing such threatening language. 


3. A threat to strike is no different 
from an actual unauthorized 
walkout. 


The shop steward retorted that: 
actions speak louder than words—no 
matter what was said, no one was 


pulled off the job. 
26 
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Was the Company: 


RIGHT [J WRONG [] 
What Arbitrator Eugene H. Hughes, 
Chairman, ruled: “For the steward 
to be guilty of a threat, as charged 
by the company, it would have been 
necessary for him as shop steward to 
direct the employees to walk off the 
job; or to approach them in such a 
manner as to incite them to leave 
their work. There is no evidence that 
he actually talked to any employees, 
before he was discharged, about 
organizing a strike. The Arbitrator 
sustains the union’s contention that 
the shop steward was discharged 
without sufficient cause and holds 
that he should be reinstated.” 


CAN YOU DEMOTE AN 
EMPLOYEE FOR BEING 
INEFFICIENT EVEN THOUGH 
HE HAS BEEN ON THE SAME 
JOB FOR FIVE YEARS? 


What Happened: 


John Bett was an inspector for 5 
years. After 2 years, his work began 
to slip and customers complained 
that quality of the product was 
dropping. John’s foreman talked to 
him about the slip-ups. When 
faulty parts continued to go through, 
he was given a written warning. 
After that, when several batches of 
work were returned by a customer, 
the company demoted John to his 
previous classification. John grieved, 
claiming that 


1. If I am being disciplined for 
faulty inspection, then demo- 
tion is too severe. 


2. Nobody is perfect—we all make 
mistakes. 


3. I've been around for 5 years, 
and that’s no way to treat a 
senior man. 


The company countered that it 
must protect the quality of their 
product, and John was taken off the 
job for that reason. The fact that he 
had 5 years seniority did not give 
him immunity from demotion if his 
performance turns bad. 

Was the Company: 


RIGHT [( WRONG [J 
What Arbitrator Clair V. Duff ruled: 
“In managing the plant and direct- 
ing the workforces, management has 
the right and the duty to insure the 
highest quality standards so that its 
product can be sold in a competitive 
market witn the resultant benefits io 
employer and employees, each of 
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Printing and publishing 
Chemicals and allied 
products 


Stone, clay and glass 
products 
Fabricated metal 
products 
Machinery and 
equipment 
Transportation 
equipment 
Electronics 
Architects 
Engineers 
Contractors 
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... Inside the State 





TOTAL JOB PLACEMENTS by 
State Employment Offices have de- 
clined about 10 per cent the past few 
months while placing of older 
workers has remained relatively 
stable, according to the State Devel- 
opment Commission which has 
teamed up with the State Employ- 
ment Service to inform industry and 
communities of the benefits of keep- 
ing qualified older workers gainfully 
employed. 


In response to the Governor's 
strong appeal, several Chambers of 
Commerce have passed resolutions 
urging members to retain and hire 
qualified older workers. 


Since employer resistance begins 
at 45, workers of that age and older 
are classified as “older workers,” 
which constitute about 29 per cent 
of Florida’s civilian population. 


The Development Commission re- 
ported out of state inquiries for the 
first quarter of this year were 2% 
times greater than in the same period 
last year. 


Answers to the queries are stress- 
ing the need of a “total maintenance 
budget” to retire happily in Florida. 


The Commission has set up long 
range goals considered economically 
sound in relation to the problem; en- 
courage industry through education 
to retain and hire qualified older 
workers; encourage small employers 
to explore tax advantages of estab- 
lishing pension programs; continue 
to encourage migration to Florida of 
retirees who can contribute to the 
state's economy; seek pre retirement 
planning courses in adult education; 
continue study results of New York's 
experience in barring cancellation of 
health insurance policies on the basis 
of age alone; continue to encourage 
housing better suited to needs of 
older persons; continue study of 
recreational needs of older persons. 


YOU BE THE JUDGE... 


whom has a stake in the success of 
the enterprise. How this quality- 
control is to be attained is also the 
responsibility of management. The 
arbitrator is convinced that this was 
not a demotion for disciplinary pur- 
poses, but was an action taken to 
improve product quality. The griev- 
ance is denied.” 
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People...and Changes 








GOV. LeROY COLLINS has appointed 
J. ROLFE DAVIS, former mayor of 
Orlando, to the State Road Board, effective 
last month. 

DAVIS was named as the replacement 
‘for WILLIAM DIAL, also of Orlando, 
who resigned to become a bank officer. 


LOUIS BENITO, Tampa advertising 
agency president, has been elected gov- 
‘ernor cf the 4th District Advertising 
Federation of America. 

He succeeds EARL MASON, Wall Street 
Journal representative from Miami. 

Other officers elected for the coming 
year are MRS. BETTY SWEET, St. Peters- 
burg, Ist lieutenant governor; LOUIS J. 
FIFER, Ft. Lauderdale, 2nd lieutenant 
governor; and PETER C. SCHAAL, 
Orlando, treasurer. 


GEORGE L. GILES, former controller 
of Ryder Trucking Rental Co., has been 
appointed financial assistant to the presi- 
dent of Riddle Airlines, Miami. CHARLES 
K. MILLER, formerly with Flight Equip- 
ment and Engineering Corp. was named 
executive in charge of material. 


E. F. COY, former Director of Sales of 
the Mechanical Division of General Mills, 
Minneapolis, has been appointed Vice- 
President—Marketing of Electronic Com- 
munications, Inc., St. Petersburg. 


GEORGE D. EDWARDS, acting con- 
troller of Florida Citrus Mutual, was re- 
cently given the title permanently. JOHN 
SIKES, veteran newspaperman who has 
been with Mutual since last October, was 
made director of press relations. 


HARLAN SNODGRASS, Miami, was 
elected vice president and DON A. 
DORODE, Starke, secretary. 


FRANK S. FITZGERALD, Miami, has 
been named chief engineer by Adams 
Engineering Co., Inc. He was formerly a 
product design engineer. 


J. B. HAWKINS, general manager of 
the meat packing division of Lykes Bros., 
was elected first vice president and vice- 
chairman of the board of directors of the 
National Independent Meat Packers Asso- 
ciation. Hawkins is manager of Lykes 
plants in Tampa and Albany, Ga. 


FRANK RULE, Ft. Lauderdale pool and 
building contractor, has been elected 
president of the Florida Swimming Pool 
Industry Association. DUNCAN BRITT, 
Ft. Lauderdale engineer, was named vice 
president and HANS PEDERSEN, Miami, 
named secretary and treasurer of the 
group. 
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Time, Inc., has announced the appoint- 
ment of WILLIAM R. SHELTON as 
Florida correspondent with an office in 
Orlando. Florida thereby becomes the first 
state to have a full time correspondent for 
the publishers of Time, Life, Fortune, 
Sports Illustrated, Architectural Forum and 
House & Home magazines. 


COL. HERMAN W. SCHULL, retired 
member of the Army Corps of Engineers, 
took over as chief engineer for the Florida 
Inland Navigation District, succeeding 
GEN. G. A. YOUNGERG. 


JEFFERSON D. POWELL, Jacksonville 
architect, was recently re-elected president 
of the City Planning Advisory Board for 
a one year term. He is concluding his 
third straight year as president and his 
14th year as a member of the Board. 


ROBERT L. JORDAL, Miami, has been 
appointed general sales manager of the 
Superior Window Co. He was formerly 
manager of the sales engineering division. 
EDWARD PEYSER, formerly district sales 
manager was named assistant sales 
manager. 


ROLAND McCREARY ADVERTISING 
AGENCY has joined GRIFFITH ADVER- 
TISING AGENCY in St. Petersburg. 
McCREARY has been appointed account 
executive according to DONALD P. 
GRIFFITH, agency president. The agency, 


Florida’s oldest, now has 15 employees. 


GARY J. McDONALD, former promo- 
tion manager, is now in charge of sales 
promotion and HAMER WILSON, former 
sales counselor, was appointed vice-presi- 
dent in charge of sales for Tupperware 
Home Parties Inc., Orlando. 


CHARLES MILL, former New York 
accountant who recently moved to Miami, 
has been named president of the American 
Bonded Mortgage Co., Miami-based firm 
which deals in realty loans and mortgage 
transactions. 

Named director of sales for the firm was 
ALBERT J. HANDLIN, former Boston and 
St. Louis investment executive. GERHART 
HARTWIG, formerly with title insurance 
and savings and loan institutions in Mil- 
waukee and St. Louis, was elected secretary 
and will head the servicing department. 


Provident Mutual Life Insurance Co. of 
Philadelphia has named HARLEY C. 
WILLNER as special agent in Miami. 


The Roney Plaza Hotel, Miami Beach, 
has appointed A. W. CASTROVERDE as 
its new Eastern U.S. and Latin American 
manager of agency sales. Castroverde is 
former manager of a local travel agency. 


B. R. (DODE) FULLER, JR., executive 
director of the Florida Development Com- 
mission, will travel to Europe this month to 
represent Florida at the world’s fair in 
Belgium. 

He will speak at Florida Day on June 
14, and give a luncheon “for prominent in- 
dustrialists and other distinguished guests,” 
the commission said. 


GEORGE HEINE was named president 
of the Tampa Sales Executive Club at the 
annual election last month. Other officers 
elected were SCOTT LEE, re-elected vice 
president; AL COLLINS, vice president; 
B. L. (BERT) BELL, secretary, and 
WALTER RICHARDS, treasurer. 


CHARLES O. JENKINS of St. Peters- 
burg was elected president of the West 
Coast Mutual Agents’ Association in Sara- 
sota. TOMMY WILLIAMS of Sarasota was 
named vice president, and ALICE SMITH 
of Tampa, secretary-treasurer. 


SAM H. McCORMICK was elected a 
director of Maule Industries, Inc., Miami. 


JOSEPH A. DOUGHERTY, until re- 
cently an account group head at J. Walter 
Thompson Co., has been elected to the 
new position of executive vice president of 
Chemical Corp. of America, Tallahassee, 
to head a new office in New York. 


GREATER MIAMI ASSOCIATION OF 
ADVERTISING AGENCIES is the name 
selected for their new organization by 
representatives of 40 of the area’s leading 
agencies. 

Elected to a steering committee for 
organization work were CHARLES FRIED- 
LANDER, ARTHUR FIELDEN, JOHN 
DEY, ERWIN HARRIS, DAVID HUME, 
MANNY EISFIELD, CHARLES GROSS, 
LESLIE A. STERN, CURT LEWALD 
and JACK CONROY. 


JAMES H. GRAHAM, West Palm 
Beach, is now associated with the Rinker 
Materials Corporation as director of sales 
of all divisions, it was recently announced 


by M. E. RINKER, president. 


PHIL BAKER, former newspaperman 
and University of Miami graduate, has 
joined the staff of Flynn-Fox, Miami pub- 
lic relations agency. 


R. B. ROBERTS, vice president of the 
Florida Power and Light Company, was 
re-appointed as chairman of the Indus- 
trial Division of the Florida State Cham- 
ber of Commerce. He announced the 
establishment of two committees with D. 
P. CALDWELL to head one on new 
industries and OTIS E. DUNCAN direct- 
ing the other on existing industries. 
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RODNEY M. STOCKTON has been re- 
elected president of Aloe Creme Labora- 
tories, Inc., Ft. Lauderdale-based  cos- 
metics and pharmaceutical firm. 


HOWARD C. KAUFMANN, JR., pro- 
duction coordinator in the Coral Gables 
office of International Petroleum Company, 
Inc., has been appointed as assistant man- 
ager of operation for the firm in Talara, 
Peru. 


WILLIAM P. MOOTY, owner of 
Miami's Franklin Press, Inc., has been 
elected as president of Life Insurance Co. 
of Florida, Miami-based firm with $5,400,- 
000 of insurance in force. He succeeds 
GEN. A. F. LORENZEN who retired from 
active management but remains as a 
stockholder. 

ALEC S. WALLACE, Miami attorney, 
was elected board chairman. New 
directors are HERBERT N. BOOMA, 
president of the Florida Furniture Dealers 
Assn., and VICTOR E. CORRIGAN, vice- 
president of Miami's Security Trust Co. 
Other officers and directors were re-elected. 


Three new directors have been named 
to the board of the Bank of Dade County, 
it was announced recently by DR. KURT 
PEISER, board chairman. New directors 
are CHARLES ARONOVITZ, Key West 
businessman; MORRY MASON, president 
of Taylor Construction Co. of Miami and 
NATHAN B. ROOD, Miami construction 
corporation and utility company executive. 


ROBERT E. DAY, vice-president and 
controller of Chase Federal Savings and 
Loan Assn. of Miami Beach has been 
appointed deputy governor for Florida of 
the American Savings and Loan Institute. 


F. A. DANAHY, traffic manager of 
Burdine’s Department Store, Miami, has 
been elected president of the Greater 
Miami Shippers Assn. Other officers named 
are C. H. GOBLE, vice-president; L. M. 


GREGORY, secretary and N. R. COL- 
MENARES, re-elected general manager 


and treasurer. 


T. E. GILMORE, division sales manager 
for Phillips Petroleum in Florida and 
Southern Georgia, was recently presented 
with the firm’s outstanding achievement 
award by K. S. Adams, chairman of the 
board of Phillips. The firm’s sales in 
Florida increased more last year than 
those in 35 other states it serves. 


MILTON N. FISHER, former executive 
vice president of Dixie Style, Inc., Miami 
contract furnishing firm, has been named 


president of Decor International Corp. of 
Cuba. 


PHIL BECKER has resigned as labor 
editor of The Miami News and joined the 
Flynn-Fox public relations firm in Coral 
Gables. 


G. C. SPICOLA, JR. has been elected 
to the board of directors of International 
Breweries, Inc. Spicola is general manager 
of the company’s Southern division, 
brewers of Silver Bar beverages, and vice- 
president of the parent corporation. 


The newly-elected directors of Lykes 
Bros. Steamship Co. include HAROLD H. 
HELM, chairman of the Chemical Corn 
Exchange Bank of New York; CHARLES 
P. LYKES, president of Lykes Bros., Inc., 
of Tampa, Fla., and A. Q. PETERSEN, 
chairman of Wesson Oil and Snowdrift 
Co., Inc., of New Orleans. 


JOEL S. LEWIS, formerly an account 
executive of Salox, Inc., Miami, has joined 
the advertising firm of Gordon-Rudley Co. 


W. W. GIDDINGS of Snively Groves, 
Winter Haven, was elected to the Board 
of Directors of the Associated Industries 
of Fla., replacing JOHN A. SNIVELY, JR., 


who resigned. 


McGREGOR SMITH, Board Chairman 
of Florida Power & Light Co., Miami, has 
been reelected to a one-year term on the 
National Industrial Conference Board, a 
non-profit institution for business and 
industrial fact-finding. 


RALPH BIERNBAUM has been elected 
vice president and general manager of 
Food Fair Properties, Inc. EDWARD 
MANN, comptroller, was elected secretary. 


EMMETT P. MEDLOCK, JR. was re- 
cently appointed plant manager of Circuit 
Instruments Inc., St. Petersburg, a sub- 
sidiary of the International Resistance 
Company, Philadelphia. 


H. TOM DAVIS has been appointed dis- 
trict sales manager of the Western Union 
Telegraph Co. for the Central Florida 
West Coast area. Davis has been sales 
manager at the Tampa office for 13 years. 


W. BOYD ANDERSON has been named 
general maintenance supervisor at the 
Brewster phosphate Bes of American 
Cyanamid Company, according to Manager 
ARTHUR CRAGO. 


EUGENE S. ANDERSON was named 
central mechanical superintendent, _ re- 
placing Anderson, and DAVID L. BAKER, 
]R., was made mines maintenance super- 
intendent. 


W. L. MOISE, of New York, who is 
retiring as vice president of Blyth and Co., 
investment bankers and underwriters on a 
recent Ryder stock issue; RICHARD D. 
HILL, a vice president of the First 
National Bank of Boston, and LEROY A. 
VAN BOMEL, of New York, former chair- 
man and president of the National Dairy 
Products Corp., were the three new 
directors elected by stockholders of the 
Ryder System. 
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... Inside the State 





MONTGOMERY WARD & COM. 
PANY will break ground within the 
next 30 days for their new St. Peters- 
burg store, Earl S. Williams, Eastern 
regional manager, announced. 

The two-story building will have 
186,000 square feet of floor space, 
including an auto service station and 
canopy-covered lawn and garden 
shop. Parking facilities will accom- 
modate 800 cars. 

Completion is scheduled for next 
spring. It will be built by the Austin 
Co. of Atlanta and will be Mont- 
gomery Ward's first new store in 
Florida since 1940. 

The St. Petersburg store will be 
only one of nine new full line de- 
partment stores to be built around 
the country. Another Florida store 
will be located in Jacksonville 


FLORIDA RAILROAD COM.- 
MISSION has granted railroads 
operating in Florida a $600,000 an- 
nual rate increase for shipments 
between points in Florida. 

A Commission spokesman said 
that actually the shipper would be 
paying slightly less than 4 percent 
more than he now is charged. The 
Interstate Commerce Commission 
has already approved the 9 per cent 
increase on interstate shipments for 
railroads operating in the Southern 
region. 

The increased rates apply to all 
commodities moving by rail except 
fertilizer and fertilizer materials, 
road building materials and pulp- 
wood. 


LUDMAN CORP., one of Florida's 
leading manufacturers of aluminum 
products, has announced the pur- 
chase of Florida Windows, Inc., 
Hollywood (Fla.)-based manufac- 
turer of sliding windows and screen 
doors. 

Elmer Harris, Ludman president, 
said the purchase will broaden Lud- 
man’s product line and give it addi- 
tional plant space. 

Purchase price of the two-year old 
firm was not announced. Eugene 
Dynner, president and one of the 
founders of Florida Windows, Inc. 
has joined Ludman as director of 
marketing. 

“With the addition of Florida 
Windows’ products,” said Harris, 
“Ludman now has the most complete 
line of aluminum windows im the 
industry.” 
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FSU STUDENTS FIND JOBS PLENTIFUL — There has been no let up in recruitment at Florida State 
University. Placement Officer James C. Hardy believes all June graduates will have jobs except those 
looking for special work in a particular place. 


FLORIDA GETS HOSPITAL MONEY — Federal funds for hospital construction, in the amount of $405,750 


were processed the past month for hospitals at West Palm Beach, Palatka, Bartow, Chipley, Bonifay, Miami 
and Green Cove Springs. 


The President's 1959 budget for hospitals and medical facilities construction is $120,000,000, including 
Florida’s share of $3,174,069, all subject to Congressional approval. 


JACKSONVILLE GETS NAVY CONTRACTS — Jacksonville shipyards received contracts in excess of $6% 
million from the 6th Naval District in 1957 for work on 175 vessels. This compares with a little more 
than $2% million for work on 30 vessels in 1956. Most of the work was on Atlantic Reserve Fleet vessels 
berthed at Green Cove Springs. 


TOURIST TRAVEL UP IN APRIL — South bound tourists stopping at state welcome stations increased 40 
per cent the first week of April over the same period last year. This compares with March which drew 
eight per cent fewer visitors and February with a 33 per cent decline. 


Based on the State Road Department's traffic count figures, 8,084,855 tourists spent $1,322,929,255 in 
Florida in 1957 compared with 7,618,000 visitors who spent $1,250,327,540 in 1956. 


FLORIDA CITIES GET AIRPORT MONEY -— Ten Florida cities have been allocated federal funds totaling 
$2,543,700 for airport construction and improvement. Local project sponsors will match the amount. Cities 
receiving funds are Daytona Beach, Ft. Lauderdale, Hollywood, Key West, Miami, Orlando, St. Peters- 
burg, Tallahassee and Tampa. 


There are now 120 licensed commercial and private airports, two commercial heliports, 12 personal air- 
ports and 55 military bases with approximately 50 other former military bases now abandoned and 
available in an emergency, according to a survey by the State Development Commission. 


“NO RECESSION FOR US” —“No recession for us” is the word from H. G. Cochran, Florida Beverage 
Department director, who reported mid-April collections 6.76 per cent ahead of last year. Growth of 
Florida’s year round population plus strict law enforcement are credited with bigger collections of alco- 
holic beverage and cigaret taxes. Collected the first nine months of this year $52 million, $34 million 
ahead of last year. He anticipates $70 million for the year, gain of $5% million. 


“FLORIDA DAY” AT WORLD’S FAIR—Gov. LeRoy Collins has designated June 14 as “Florida Day” at 
the World Fair in Brussels. The state flag will fly on the foremost staff at the U.S. pavilion entrance. 
B. R. Fuller, Jr., Florida Development Commission director, will be luncheon host in Brussels that day 
to prominent industrialists. 


UNCLE SAM BIG BOY IN FLORIDA — Uncle Sam owns $708,665,000 worth of real estate, buildings and 
facilities in Florida, an estimated $50 million more than in middle 1956 when the last inventory was 
made. Largest federally owned land area is for parks and historical sites, then come forest and wildlife 
areas and military installations, including airfields. 
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